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Executive Summary

The women-led businesses and those working in the climate-sensitive sectors have been deeply impacted
by the COVID-19 pandemic. Such enterprises face a multitude of challenges such as gender-based barriers,
labour shortages, financial struggles, and limited market access- all of which have affected their business
and overall economic growth. In light of these intersecting challenges, there is a pressing need to strengthen

the resilience of such enterprises, particularly in the context of increasing climate and other vulnerability.

With a strong emphasis to address the impacts of climate change, current status of the agricultural market
and improving it, understanding the scope of digital and financial market, the project aims to co-produce
workable solutions for financially sustainable and shock resilient agriculture and forest-based enterprises.
The study focuses on crops such as wintergreens, legumes and vegetables in the context of agriculture and
forest-based enterprises. Through Participatory Action-Research Co-producing a shock-resilient business
ecosystem for women-led enterprises in Nepal (CREW) Project and the Agribusiness survey, we explore
the challenges and opportunities for women in Nepal’s agribusiness sector in two key economic corridors:

Dolakha-Ramechhap and Arghakhanchi-Rupendehi.

Strengthening policies to being more gender-inclusive and climate-sensitive are also the key focus of the
project. By strengthening the financial and technological literacy to inspire and engage women in the long
run, the baseline survey report provides a detailed qualitative as well as quantitative datas to illustrate the
current situations faced by the women farmers and entrepreneurs and also outlines the overall outcome

variables of the project.



1. Introduction

The COVID-19 pandemic in Nepal has added pressure on women who are already at the forefront of facing
the brunt of climate change. The double burden of the pandemic and climate change has particularly been
difficult for women in Nepal due to existing discriminatory gendered practices experienced by them. As
the situation worsens with the unfolding of the pandemic, women-led businesses and those involved in
climate-sensitive sectors have been deeply impacted. In regards to this context, the project aims to co-
produce workable solutions for financially sustainable and shock-resilient agriculture and forest-based
enterprises to improve women’s economic self-reliance. It will be carried out in two economic corridors
with a focus on three commodities- wintergreen and legumes in Dolakha-Ramechhap corridors and

vegetables in the Arghakhanchi-Rupandehi corridors.

This participatory action-research project will identify gender-based constraints faced by women farmers
and entrepreneurs, create an ecosystem of support for the promotion of inclusive women-engaged
enterprises, capacitate target beneficiaries and build their agency and voices. Overall, the interventions are
focused on enhancing decision-making and improving access to market and resources for women,
contributing towards gender and climate-sensitive policies, building digital and financial literacy, and

creating models and champions who can inspire and engage the community in the longer run.

The main objective of the baseline survey is to identify gender-based constraints andcharacterize the
socioeconomic and biophysical properties of these economic corridors. The project also aims to conduct an

endline survey with detailed results, outcome variables.

2. Objectives of Baseline survey

To understand gender-based constraints to women’s economic empowerment in the context of agriculture

and forest-based enterprises in Ramechhap and Arghakhanchi districts.

3. Methodology

The baseline survey design used a quantitative and qualitative method to establish baseline values and
illustrate the current situation of gender-based constraints faced by women farmers and entrepreneurs, the
status of the agricultural market, the impact of climate change, and the scope of digital and financial market

in the agricultural area.



3.1 Sampling Design and Selection

Purposive and stratified random sampling methods were used in the survey. To meet the objective of the
research, 80% female respondents out ofthe total samples were selected. The following sampling selection

has been used for the baseline survey.

Arghakhanchi District Sample Ramechhap District Sample
Size Size

Female veg farmer 130 Female legume member 90
Female all-rounder 18 Female cooperative member 30
Female control 20 female from all-rounder 14
Male veg farmer 14 female from control 18
Male all-rounder 13 Male from legume member 23
Male control 15 Male from cooperative producer 8

Male from all-rounder 3

Male from control 5

Similarly, to include the dis-adopters of agro-enterprises, who were abandoned recently after a few years
of experience and who can explain the reason for dying out from agro-enterprises, following sample size

was selected.

Arghakhanchi District Sample Size Ramechhap District Sample Size
Dis-adopters of agro-enterprises 30-40 Dis-adopters of agro-enterprises  30-35
(15-20% of total) (15-20% of total)

Likewise, to maintain ethnical distribution, the following sample size of Dalit has been included in the

baseline survey.

Arghakhanchi Sample Size Ramechhap District Sample Size
District
Dalit (10% of total) 20 Dalit (5% - 8% of total) 10-15

3.2 Sampling Procedures

The baseline survey team began household surveys using the survey tool from 16-22 June 2022. The survey
was conducted in wards number 3, 4, 5, and 6 of Ramechhap Municipality of Ramechhap district in Bagmati
2



province and wards number 1, 2, 6, 7, 8, 9, and 10 of Sandhikharka Municipality, and wards number 4, 5,
8, and 9 of Malarani Rural Municipality of Arghakhanchi district at Lumbini Province.

3.3 Sampling Technique

The probabilistic and non-probabilistic sampling techniques were used to select samples. Accordingly, in
the first stage, two districts were selected: Bagmati and Lumbini province. In the second stage of sampling,
Ramechhap municipality, Sandhikharka municipality, and Malarani municipality were selected. The
beneficiary size and category (e.g. female lead farm business, female-headed household, etc.) were among
the factors considered for selecting the localities for the baseline survey. Similarly, the control and treatment

groups were purposively selected and randomly sampled in these localities for the baseline survey.

3.4 Sample frame and Sample size

The sampling frame for the baseline survey included all potential beneficiaries from the both Ramechhap
and Arghakhanchi district. From female cooperative members, female legume farmers, and female
vegetable farmers to all the beneficiaries from both districts of selected municipalities (women leading farm

businesses, women-headed households, and single women).

To determine the sample size, the following Cochran’s formula was used for the calculation

Where,
n = sample size
Z = standard error associated with the chosen level of confidence (typically 1.96)
P = is the (estimated) proportion of the population that has the attribute in question (variability)
q=1-p
e = acceptable sample error (margin of error)

Accordingly, with the critical assumption made for the same size design that included a 95 % confidence
level with a 5% margin of error, 0.5 variabilities, 422 samplings were determined as being representative

enough for the baseline survey, considering the catchment area.



3.5 Data Collection: Organization method and Tool

The baseline survey was carried out by Southasia Institute of Advanced Studies, Aria Solutions, NIMS
College and Himalayan Bio-Trade Pvt. Ltd (HBTL). The structured closed questionnaire was used for the
collection of data on socio-economics, assets, farming characteristics, business attributes, credit and
finance, market environment, livelihood and changes, decision making and workload distribution,
observation of the impact of climate change, adoption of climate change/resilience strategies, access to

technology and impacts of COVID-19 pandemic.

A three-day training was provided to all enumerators who were provided in-depth explanation on the
guestionnaire for the baseline survey. This was followed by a field pretesting exercise to familiarize the
enumerators with the eventual fieldwork. The Kobo software was used to collect the data from the research
field. Enumerators were supervised and guided by NIMS college staff, i.e. two supervisors, one in each
district, collected 422 data. In the field, the supervisors took full charge of the administration of the
questionnaires and the eventual product of data collection. The supervisors guided and supported the

enumerators and were there to help resolve minor field difficulties.

3.6 Data analysis and Reporting

The data was imported from the Kobo tool to SPSS and then to Excel. Then, the datas were analyzed using
Excel Add-ins, such as Pivot Tables, an advanced data analysis tool within MS Excel and SPSS. The
analyzed datas were cross-checked for consistency and presented in forms of tables, graphs, charts, and
figures where appropriate. For ease of understanding, important sections and/or elements of the analyzed

datas were explained in brief narratives/keywords.

3.7 Ethical Considerations

Ethical practices were carefully explained and discussed with the data collection team during pre-data
collection training. It involved the proper introduction of the data collector, explaining the purpose of the
baseline survey, how the information would be used, the participant’s voluntary participation, and the
freedom to exit/refuse participation at any stage without consequences. All this was done to obtain the
informed consent of each participant before proceeding with data collection. As the survey used household
questionnaires, the survey team ensured that household members interviewed selected a place where they
were comfortable, and family norms were respected. Finally, at the end of the questions/discussion, the data
collectors thanked the respondents for their time, willingness, and effort to provide data for the baseline

survey.



3.8 Limitation

The survey did not take place without limitations. The following were both expected and experienced
limitations during the baseline survey. Some of the variables, like farm household income, output price
received, cost of farm inputs etc., may have measurement errors, as most farmers do not keep records of
farming activities. The survey respondents may decline to respond to some of the survey questions. This
could generate variables with missing observations. We were careful in this regard while discussing the
findings of the survey. As this survey was designed to collect information for women-managed enterprises,
majority of the participants were women. We are careful in presenting the results, especially when

presenting from a gender perspective.



4. Results of the Baseline Survey

The baseline survey results are presented in the following sub-sections, together with related graphs and

tables.
Section A. General Information: Identification and household

Al. District-wise and Gender-wise Distribution of Respondents in the Sample

Arghakhanchi: 226 Ramechhap: 206

District-wise and Gender-wise Distribution of farmers in the Sample
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A2. Municipality-wise Distribution of Respondents in the Sample

Malarani: 64  Sandhikharka: 152 Ramechhap: 206



Municipality wise enterpreneur

Malarani Rural Municipality (RM) I 64
Sandhikharka Municipality GGG 152
Ramechhap Municipality I 206

Municipality
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A3. Age Distribution of Entrepreneurs

Age Distribution of Male Entrepreneurs at Ramechhap

Average age of male entrepreneur in Ramechhap district is 54.51

Age Distribution of Ramechhap Male Entrepreneur

Mean = 54 51
Std. Dev. = 14.714
N =49

No of Entrepreneur

Age Distribution of Female Entrepreneurs at Ramechhap

Average age of Female entrepreneur in Ramechhap district 46.04

Age Distribution of Ramechhap Female Entrepreneur
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Age Distribution of Male Entrepreneurs at Arghakhanchi

Average age of male entrepreneur in Arghakhanchi district is 48.31

Age Distribution of Male Entrepreneurs at Arghakhanchi

Mean = 48.31
Std. Dev. = 12.574
N =81

No of Entrepreneurs

Age Distribution of Female Entrepreneurs at Arghakhanchi
Average age of female entrepreneur in Arghakhanchi district is 42.39

Age Distribution of Female Entrepreneurs at Arghakhanchi

20

Mean = 42.39
Std. Dev. = 10.397
N=135
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A4, Sex of Household Head

Male dominant household in both district



Sex of Household head
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A6. Education Status of Entrepreneurs

Arghakhanchi Illiterate: 21 Arghakhanchi Literate: 195

Ramechhap Illiterate: 149 Ramechhap Literate: 57



Education Status of Entrepreneurs
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A7. Has your family migrated into this village?

Arghakhanchi: 19 Ramechhap: No

Respondents Who had Recently Migrated to Current Village

Respondents Who had Recently Migrated to Current Village
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A8. Marital Status of Respondents

Most are married.

Maritial Status of Resondents
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No of respondents

150

100

50
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Section B. Assets

B1. Total Land Holding of Respondents

Most of farmer have bari in both districts, but only few farmers have khet in Ramechhap

Land characteristics and total land holding by farmers

Arghakhanchi Ramechhap
Number of farmers who have Bari 192 200
Total Bari (ropani) 435.5 757.7
Number of farmers who have Khet 144 28
Total Khet (ropani) 200 48
Number of farmers who have rainfed land 143 190
Total rainfed land (ropani) 392 721.7
Number of farmers who own irrigation land 160 35
Total irrigation land (ropani) 328 95
Number of farmers who rented in land 43 35
Total land rented in (ropani) 149.5 59
Number of farmers who rented out land 8 11
Total land rented out (ropani) 34 76

B10. Who has more land ownership?

Male has more land ownership

Land Ownership Dominance by Male Respondents

12



Status of Land Ownership
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B1.8. Estimated average distance to Khet/Bari [walking distance in minutes]

Most are located in about 20 minutes walking distance

Estimated Average Walking Distance to Farmland
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Most are located at 20 minutes walking distance

Estimated Average Walking Distance to Farmland in Ramechhap
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Most are located at 10 minutes walking distance
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Estimated Average Walking Distance to Farmland in Arghakhanchi
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B1.8.1 How do you mostly commute to and from your Khet/Bari majority of the time?

Mostly on foot

Most Common Medium Used in Commuting to Farmland
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B1.9 Distance to the Closest Marketplace (km)

Most of farmers have market distance within 10 km

Most Common Medium Used in Commuting to Marketplace
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B1.9.1 How do you mostly commute to and from the nearest market?

Walking and public transportation

Genderwise and Districtwise Segregation of Most Common Medium
Used in Commuting to the Closest Marketplace
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B2.1 Segregation of House Type

Most of houses are Kachcha and Semi-pakka

15
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No of respondents
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Districtwise segregation of Respodents House Type
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B2.2 Number of rooms

Most of them have a3-5 room houses

No of respondents
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Numbers of rooms

Most of them have a 2-5 room houses
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B2.10 Do you have electricity supply?

Only a few have no access to electricity

Districtwise Status of Respondents with Respect to Electricity Access
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B2.3/2.4 Numbers of Basic features and Smart phones

Majority holds both basic and smart phones
64 hh do not have smart phones in home

38 hh do have basic phones in home

Household Level Ownership of Basic Phones and Smart Phones Among
Respondents in Ramechaap
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30 household have no basic feature phones and 11 hh have no smart phones
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150

No of respondents

100

Household Level Ownership of Basic Phones and Smart Phones Among
Respondents in Arghakanchi
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B2.5/2.6 Number of Radio and TV

146 household do not have Radios and 114 hh do not have TVs

No of respondents

Household Level Presence of Televisions and Radios in Ramechhap
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Most of household have at least one Radio and TV
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B2.7/2.8 Number of Bicycle and Motorbike

Most of household do not have bicycles and motorbikes

Household Level Number of Bicycles and Motorbikes in Ramechhap
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Most of farmer household do not have Bicycles and Motorbikes

Household Level Number of Bicycles and Motorbikes in Arghakhanchi
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B2.9 Number of Tractor

Most of household do not have a tractor
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Household Level Presence of Tractor
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B3. Do you have any livestock?

Most of household have livestock

Distrctwise Segregation of Household Level Presence of Livestock
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B3.1 Number of Female buffaloes

Most of household in Arghakhanchi has 1-2 female buffalos and 72 household in Ramechhap has 1
female buffalo

Number of Buffaloes in Arghakhanchi and Ramechhap
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B3.2 Number of Cows

In Arghakhanchi, most of household do not have a cow

Number of cows in Arghakhanchi and Ramechhap
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B3.3 Number of Draft buffaloes
Most of household in both districts do not have draft buffaloes
Number of Draft Buffaloes in Arghakhanchi and Ramechhap
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B3.4 Number of Goats

Most of household in Arghakhanchi have 1 to 5 goats, in Ramechhap most household have 6 to 10 goats

21



No of respondents
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B3.5 Number of Rabbit

Most of household in both districts do not have rabbits

No of respondents
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Most of household in Arghakhanchi do not have pigs, few household have pigs in Ramechhap
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B3.7 Number of Poultry

Most of household have 1 to 10 poultry in both district

No of Poultry in Arghakhanchi and Ramechhap
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B3.8.1 Status of other livestock

Few households have dogs and one household has honeybee and padi

Household Status of Other Livestock in Arghakhanchi and Ramechhap
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Section C. Farming characteristics

C1. What are the main sources of farm income?

Arghakhanchi: Vegetables and livestock Ramechhap: Legumes and livestock

Major Sources of Farm Income in Targeted Localities

m Vegetables farming ® Legumes m Cereal grains ® Livestock production m Poultry farming = Others
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C2. What is the most significant source of farm income?

Arghakhanchi: Vegetables Ramechhap: Legumes

Responses on The Most Major Sources of Farm Income in
Targeted Localities

m Vegetables mGedagudi mCereal grain Others

—
<t
L0 (7] Te} <

Arghakhanchi Ramechhap

156

No of respondents

C1.3 What was the income from the sale of livestock produces last year, if any?

Most participants have small income from livestock

Responses on Income Level from Livestock Sales in Preceding Year
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m Ramechhap ® Arghakhanchi

C1.4. Is farm income sufficient to support the basic needs of the family, including food, clothing,

housing, sanitation, education and healthcare?

Majority responded NO.

Responses on the Adequacy of Farm Income to Cater to Expenses on Basic Needs

Responses on the Adequacy of Farm Income to Cater to
Expenses on Basic Needs

200
2 142 163

S 150

o]

S 100 74

2 50 43
(5]

£ e
S No Yes

m Arghakhanchi  ® Ramechhap

CL1.5. How is the following farm inputs available on time?

Arghakhanchi: relatively difficult Ramechhap: relatively easier

C1.5a Likelihood of Timely Availability of Capital/Loan
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Likelihood of Timely Availability of Capital/ Loan
100

27 77 78
3 59

£ 60 49 23 44
- I I I : I

w 20 l 3 5
P | 22
z

Very difficult  Difficult Neutral Easy Very easy

m Arghakhanchi  m Ramechhap

C.1.5b Likelihood of Timely Availability of Labour

Labour supply: relatively shortage

Likelihood of Timely Availability of Labour

100 87 88
%)
s 49 53 48
2 13 I .
S 0 = [ -
S Very difficult  Difficult Neutral Easy Very easy

m Arghakhanchi  ® Ramechhap

Female lead enterprises find it difficult to get labour in comparison to male led enterprises

Genderwise Segregation on Perception Regarding Likelihood
of Timely Availability of Labour

o, 150

1= 100

£ 100 90 -

8 50 27 46 32 36 29
AOET | BT s
S Very difficult  Difficult Neutral Easy Very easy

® Male mFemale

C1.5c Likelihood of Timely Availability of Seeds
Seed supply:

Arghakhanchi: relatively neutral Ramechhap: difficult
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Likelihood of Timely Availability of Seeds/Fertilizer/Pesticides

o 100 81 78
% 65 65
= 50 32 I 33 28 I 27
Very difficult Difficult Neutral Easy Very easy

m Arghakhanchi  m Ramechhap

C.15d Likelihood of Timely Availability of Irrigation

Irrigation:

Arghakhanchi: relatively ok Ramechhap: difficult

Likelihood of Timely Availability of Irrigation

150
j%
S 108
o]
D 54
= 50 45 38
3 | I | BT
< 9 - [ N

Very difficult Difficult Neutral Easy Very easy
m Arghakhanchi  ® Ramechhap

C1.5e Likelihood of Time Availability of Tractor, Harvester, Machine
Machinery tools:

Arghakhanchi: not so difficult, Ramechhap: Difficult

Likelihood of Time Availability of Tractor, Harvester, Machine

» 100 79

g 47 o4 51

k= 41 41
ol II TH [

: il Em K:
- ] 2
3 Very difficult  Difficult Neutral Easy Very easy

m Arghakhanchi  m Ramechhap
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C1.6. What are the primary sources of information about agricultural production?

Traditional knowledge and Krishi mela

Respondents’ Sources of Information on Agricultural Production

Others wm 12
Government 0ffices/NGOS ke 26
Social Media (Facebook, TikTOK) lmém 18
Mobile devices (SMS, WhatsApp) m g
Media (TV/Radio/Newspapers/Books) luesss 29
Group meeting/Workshop/Krishi mela  IIEAS e— 122
Model Farmers/Neighbors/family A8 71
Agro Vet dealers km@ 13
Traditional knowledge T 204

0 50 100 150 200 250
No of respondents

m Ramechhap ® Arghakhanchi

Others source of information about agricultural production

Project 1
Experience —

self study 2

krishi gyan kendra 2
Husband studying agriculture  se— 1

Agriculture student 4
bidesh bat siknu bhayeko s— 1
aafai sarkaari karmachari e— 1
0 1 2 3 4 5

No of respondents

m Ramechhap ® Arghakhanchi

C1.7. What information do you often look for?

Pest management, input prices and production techniques

Common Information Areas Sought by Respondents
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Common Information Areas Sought by Respodents

Others el 19
Application of information communication technology —Elees— 39
Use of preservatives Eiieloes 35

Post-harvest handling — grading, drying, transportation Bms: 15

Pest and disease related | ™T10 163
Information on starting or doing business EEEelde 32

Weather forecast Mk 42
Production techniques .. 100 179
Prices of farm products 0 e 9G
Prices of inputs (e.g., fertilizer, seeds, etc.) IO 105

0 20 40 60 80 100 120 140 160 180
No of respondents

m Ramechhap ® Arghakhanchi

C1.8. Are you facing problems in receiving agricultural information?

Ramechhap has more difficulty compared to Arghakhanchi

Incidences of Problems in Receiving Agricultural Information

150
123
% 114
2 100 92
o
o
4]
w 50
o
o
zZ
0
Arghakhanchi Ramechhap
ENo =Yes

C1.9 What are those MAIN problems?

Arghakhanchi: No extension services and quality input supplies.

Ramechhap: No extension services, pest management and quality input supplies
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Main Problems Related to Agricultural Processes

Others k1

Increased incidences of insects and pests Y
No/limited access to financial resources Bed 4

No/limited access to extension services EEEEEEEEEEEEEEE———TT
No timely updates on farm product prices =7 31
No/limited access to market O s 24
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No availability of crop- and location information EEE——————Ty 24
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Other Problems Related to Agricultural Processes
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Section D. Business attributes

D1. Did you carry over this enterprise from your family?

More inherited farms in Ramechhap

Incidences of Inheritance of Argricultural Enterprise

" 300 195

§ 200 172

: mE -
g T
2 Yes No

b=

m Arghakhanchi  m Ramechhap

D1.1 If yes, when was it inherited? [Year]

Around 10-12 years ago in Arghakhanchi

Incidences of Duration Since Inheritance of Agricultural Enterprise Arghakhanchi

Above50 m 2
41t050 mmm 4
31t040 s 14
211030 m——— 2]
11t020 s 48
11010 o . 83

0 10 20 30 40 50 60 70 80 90
No of respondents

No of years

Around 10-30 years ago in Ramechhap
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Incidences of Duration Since Inheritance of Agricultural Enterprise in Ramechhap

Above 50 e ]2
41t0 50 eSS 20

E'E 31t040 e 07
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§ 11t0 20 . 44
1t010 s 36
0 mmm 3
0 10 20 30 40 50

No of respondents

D1.2 If no, when did you start your commercial vegetable /legume production/business enterprise?

Ramechhap: More than 15 years ago

Incidences of Duration Since Establisment of Own
Agricultural Enterprise in Ramechhap (in years)

3
2 2
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g 11 111 1
S 1 ®
o
S
o 0
g 0 10 20 30 40 50 60
z Years
Incidences of Duration Since Establishment of Own Agricultural Enterprise in
Ramechhap (in months)
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Arghakhanchi: around 10 years ago
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Incidences of Duration Since Establishment of Own Agricultural Enterprise in
Arghakhanchi (in years)
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2 g
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c 6
o
g4
o 2 11 1 1
z . - = °

0 5 10 15 20 25 30 35 40
Years
Incidences of Duration Since Establishment of Own Agricultural Enterprise in
Argakhachi (in months)
., 3.5
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225
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& 2
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% 15
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< 0 50 100 150 200 250 300 350 400 450 500
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D2a. How many hours do Male family members spend on farming/business activities? [hours/day]

Arghakhanchi: average 5 hours per day Ramechhap: average 4 hours per day

Estimated Average Hours Spent per Day by Male Family Members on Farming
Business Activities

16

No of respondents

Time in hrs
—o— Arghakhanchi —e—Ramechhap
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D2b. How many hours do Female family members spend on farming/business activities? [hours/day]

Arghakhanchi: 5-6 hours/day Ramechhap: 4 hours/day

Estimated Average Hours Spent per Day by Female Family Members on Farming
60 50 Business Activities

No of respondents

0 2 4 6 8 10 12 14 16
+Arghakhanc-ﬁimeM?-'zamechhap

Genderwise Comparison of Time Spent on Farming Activities
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N
o
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o
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Time in hrs
——Male ——Female
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D3. Did you spend time in business planning before taking over the business or in the early stage of

business? (e.g., consultation, training)?

Locationwise Comparison of the Number of farmers who Spent Time on Planning
Before Starting Business

200 189
150 134

5 100 82

©

c

E 0 [ ]

o

S Arghakhanchi Ramechhap

mYes ®mNo

D3.1 If yes, how many days did you spend on business planning [no. of days]

Arghakhanchi: slowly started Ramechhap: not so popular

Number of Days Spent in Planning for Business

=N
o o

ol

No of respondents
(=Y
o

o

0 50 100 150 200 250 300 350 400
No of days

—o— Arghakhanchi —@—Ramechhap

D10. Do you have prior experiences relating to enterprise development (e.g., legume and vegetable

farming)?

Most of the farmers have prior experiences
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Status of Prior Experience Related to Enterprise Development

200 157 176

E 150
c
o
2 100 5
S 50 30
= ]

0

Arghakhanchi Ramechhap
mYes mNo

D11. State the no. of years of experience

Most of the farmers have 5-20 years of experience

Number of Years of Experience in Enterprise Development in Arghakhanchi

40
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No of respondents

0 5 10 15 20 25 30 35
No of Years

Most of the farmers have 10-30 years of experience

Number of Years of Experience in Enterprise Developmet in Ramechhap
43
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No of respondents
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35
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Arghakhanchi: many of them were experienced, Ramechhap: few years of experience

Gender Segregated Information on Number of Years of Experience

40
30
20
10

N of respondents

35

No oof Years

—o—female —e—male

D6. How did you mainly learn to farm or manage your farming enterprise?

Most of them by trial and errors

Mediums through Which Respondents Learned to Manage Farming Enterprise

o 20 199 199
S 200
o)
S 150
o
3 100 "
5 0 33 30
6 10
s, N == ! -

Learnt through experience  Learnt through trial and  Learnt through the hiring of Family occupation
in a farming job elsewhere  error on one’s own farm experienced labour

m Arghakhanchi = Ramechhap

D7. How long did you spend learning farming enterprises? Mention the number of months spent in

learning phase

Most of the farmers learned in less than 30 months
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Time Spend on Learning to Manage Enterprise in Argkhakhanchi

[o2 3N e o}
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20

No of respondents
S
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Months

Most of the farmers learned in less than 15 months

Time Spend on Learning to Manage Enterprise in Ramechhap
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Time Spent on Learning to Manage Enterprise by Male Respondents
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Time Spent on Learning to Manage Enterprise by Female Respondents

100
£
3
c
2
S
kS
o
Z
—0 1
60 80 100 120
Months
D8. Is your enterprise registered?
Majority registered in Arghakhanchi
Number of Registered Enterprises
» 300 154 198
S | |
2 200
2
8 100
o O
z Arghakhanchi Ramechhap
=Yes mNo
D9.2 Where have you registered your firm/enterprise?
Arghakhanchi: Local govt., and cottage and small industries
Place of Registration of Enterprise
&, 20 44
IS 40 37
2
§ 30
L 20 9
6 6 7
o 10 2
Cottage and small Company Registrar's Local government others

industries Office

m Arghakhanchi = Ramechhap
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D13. What was the capital required for establishing your firm/ enterprise development?
(Ask question only in Arghakhanchi)

Majority had small investments, but a significant number also made a large investment

Capital Requirement for Establishment of Enterprise in Argakhanchi

100
" 81
£ 80 66
o
& 60
&
< 40 23 28
g HE B 2 °
0 I —

0to 5000 5001 to 10000 10001 to 1500015001 to 2000020001 to 25000 Above 25000
Amount in Nrs

D14. Do your family members participate in your farm/ enterprise too?

Majority receive family support

Incidences of Family Member Participation in Agricultural Enterprise

., 200 176 184

€

S 150

c

o

& 100

L

B 50 30 32

o

<, ] ]
Ramechhap Arghakhanchi

=Yes mNo

D15. How many family members, including you, are involved in farm enterprise?

Mostly 2 family members engage in farm enterprise
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Number of Family Member Engages in Farm Enterprise
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% 100
S 80
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No of family members

m Arghakhanchi = Ramechhap

D16. What was the annual turnover of your vegetable farming/legume production/enterprises?

Ramechhap: small annual turnover Arghakhanchi: relatively large turnover.

Annual Turnover of Respndent Enteprises

No of respondents
w
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Annual Turnover of Respondent Enterprises in Arghakhanchi
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Location Specific Annual Turnover of Respondent Enterprises

Above 1000000 Bl emm—— 69
80001 0 100000 s 10)

60001 t0 80000 husckuss 11

40001 to 60000 Il e— 3G

20001 t0 40000 1O s 44

1 to 20000 ? 124

0 EEE—— 5]

Annual turnover in Nrs

0 20 40 60 80 100 120 140
No of respondents

m Ramechhap m Arghakhanchi

D18. Has your farm size in average changed over the last five years?

Arghakhanchi 87 and Ramechhap 60 farmers’ farm size changed

Farmer who say change in Farm Size in Acreage in the Past Five
Years

100 87
80
60
40

No of respondents

20

Arghakhanchi Ramechhap

D18.1 If yes, how have you made changes to farm sizes?

Arghakhanchi: equally increased and decreased Ramechhap: many decreased
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Inicidences of Change in Farm Size in Acreage

a1
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PN W b
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o

No of respondents
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Arghakhanchi

Ramechhap

m Decreased = Increased

D20. Have you changed the cropping system and/or crop rotation, e.g., subsistence/regular crops to

vegetables, legumes or winter green?

Arghakhanchi: more than 50% change the enterprise specialization, but not so popular in Ramechhap

Incidences of Changes in Cropping System by Farmers
190

181
@ 200
g 150
©
§_ 100
5 5o 35
s 0 I
3 Arghakhanchi

D20.1 if yes, state the reason

mYes mNo

Arghakhanchi: Market development and easy access

16

Ramechhap

Ramechhap: not significant

Reasons Stated for Changes in Cropping System

others

Easier for post-harvest handling
Easier to sell in the local market
Better prices of new crop outputs
Longer post-harvest life

Less inputs demanding

Lower cost of cultivation

il_l]z_ 14 w Ramechhap  ® Arghakhanchi
=R 101
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b= 15
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D21. Have you changed the product of specialization in growing vegetables (e.g., tomato to

cauliflower) or legumes (e.g., beans to lentil)?

Arghakhanchi: mostly changed

Incidences of Changes in Product of Specialization

142
., 150
S 100
S
g 0 12
qa 0 I
= Arghakhanchi Ramechhap

D21.1 If yes, state the reason

Reasons for Change in Product of Specialization in Growing Vegetables

Others k=2g
Longer post-harvest life (storage life) | 1
Less inputs demanding (e.g., seeds, fertilizer, labour) &= g
Lower cost of cultivation ledesss 19
Easier for post-harvest handling = 3

Easier to sell in the local market Il e————— 86
Better prices of new crop outputs e 118

0 50 100 150
m Ramechhap  m Arghakhanchi No of respondents

D22. Did you ever discontinue vegetable farming/legume production/business enterprises, due to any

reasons other than seasonal crop rotation?

A few in Arghakhanchi, but not many in Ramechhap

Incidences of Discontinuation in Farming of Regular Crop Due to Reasons Other than
Seasonal Crop Rotation

50 46
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D22.1 If yes, state the reason

Arghakhanchi: due to COVID-19 pandemic

Reasons stated for Dicontinuation fo Farming Business

others .2 12
COVID pandemic 24
No training support for enterprise development
Financial crisis to run enterprises
Weather variability and yield uncertainty g
No access to finance for loan or borrowing == 1
No family members to carry over enterprises m 1
No support from family members
Occupied with family/household chores = 2
Alternative income source available s 3
0

Not profitable for enterprise developmen

5 10 15 20 25 30
No of respondents

® Ramechhap = Arghakhanchi

D24. What did you mainly do for a living before the start of the vegetable farming/legume production/

enterprise?

Arghakhanchi: Agri-business Ramechhap: Agri-business

Main Occupation Before Engaging in Argicultural Enterprise
150 119

(2]

% 50 > 2 . 22 14 5 8 6 9 17 ¢ > 4 16

g 0 - — o e mm ._ —r

5 Other Other Agri Unemployed Employee of  Student Service Foreign Others

2 business Business another employment
enterprise

m Arghakhanchi = Ramechhap
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Gender Segregated Occupaitonal Status of Respondents Before the Start of Agriculture Enterprise.

., 300
S 200 4
£ 100 2 ° 14 10 16
o 1 30
S 0 ﬁ
k=) Other Other Agri Unemployed Employee of  Student Service Foreign Others
S business  Business another employment
enterprise

=0-=Male ==@=Female

D25. What was your income before you started this vegetable farming/legume production/ enterprise?

(State your income in annual basis)

Arghakhanchi: majority had a decent level of income

Income level Before Start of Argicultural Enterprise
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S 150
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S 100
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= less than 100001 to 200001 to 300001 to 400001 to  Above 500000
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Ramechhap: subsistence income

Income Before Start of Argiculutral Enterprise
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Income Level Before the Start of Agricultural Enterprise
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D26. What mainly made you decide to start this vegetable farming/legume production/enterprise?

Default option, career choice and neighbors’ motivation

Reasons for the Adoption of Vegetable Farming

g 200 143
5 150 121
S 100 86
& 33 51 44 33
£ 50 I 6 13 18 15 16
5 o, [] ] L Mmoo
2 This was a doing Encouraged by  projects’ Better to live other
default choice  commercial the practices of  extension with family in
vegetable neighbors  services offered Nepal
farming better technical and
option other services

m Male mFemale

D27. What would you do if you had not started your own vegetable farming/legume

production/enterprise?

Majority had no other option

47



No of respondents
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Alternative Occupational Engagement if not in Vegetable Farming
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32 46
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Section E. Income, expenses and finances

E.1 Provide average annual household income from [Rs/year]

No of respondents

No of respondents

40
20

60
40
20

Annual Household income of male in Arghakhanchi
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Annual Household income of female respondents in
Arghakhanchi
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No of respondents

No of respondents
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Annual Household income of male respondents of Remechhap
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Annual Household income of female respondents in Ramechhap
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E.2 Provide average annual household expenses for [Rs/year]

No of respondents
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Annual household expenses of male respondent in Arghakhanchi
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No of respondents

No of respondents
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Gender Segregated Annual Household Expenses of Respondents
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3.2. Do you have banks and financial institutes in your locality? [Yes/No]

Equal access to banks

Access and Presence of Banks and Financial Institutions

100
F2]
é 62
S 36
% ) . -
[<5)
s, 1N —
2 Arghakhanchi = Male = Female Ramechhap

E3.3. Do you have a bank account?

Arghakhanchi: majority yes Ramechhap: only a few

Number of Male and Female respodents with Bank account
200

106
100 71 - 55
20
0 N —

Arghakhanchi = Male =Female Ramechhap

No of respondents

E3.3.1 Where is it located?

Banks are far from most of the farmers in Ramechhap and Arghakhachi

Distance to Closest Bank & Financial Institution from Farmer Household

o 200 139

€

2 E— —
g Arghakhanchi Ramechhap

2 m Within walking distance = Not within walking distance
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E3.4. Does your spouse have a bank account as well?

Presence of Bank Account Among Spouses

150
8 110 100
T 100 49
§_ 50 30 21 I 39 o 41
s m - N ]
2 Male Female Male Female
z
Arghakhanchi Ramechhap
mENo =Yes
E3.5. How do you maily keep/save your money?
Cooperatives and banks
Method of Savings by Respondents
150 193 137
€
3 100 84 69
= 55
S 38
g 50 . 13 8
2 Bank Cooperatuve Home Others

m Arghakhanchi = Ramechhap

Savings in mother groups or other groups

Alternative Methods of Saving Among Respodents

6 5
1]
c
4 3
8 2 2 2
s 2 1 1 I 1 1 1
g o, m i = L] - m = L
B Mother Group Laggubitta  Insurance Female group ~ Samuha Jiban bikas Share market provid loan
o samuha aama
P samuha

u Arghakhanchi  ®m Ramechhap

E3.6. How do you usually manage your financial deficits?

Loans, neighbors, cooperatives, family and friends
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Methods to Manage Financial Deficit among Famrers

Others B 26
Bank “ 45
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Local traders === 24
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Alternative ways to Manage Financial Deficit
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E3.7a Have you taken out a loan in the recent years?

Arghakhanchi: Cooperative & farmers’ group  Ramechhap: Cooperatives & local traders

53
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Sources of Loans Taken by Respondents

., 100 84 85 85
S 80
= 54 49
S 40 32
N : N | I
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g 0 [ | - .
=z Local lenders Bank Cooperatives Micro Finance Saving credit Others
groups
m Arghakhanchi  m Ramechhap
Gender Segregated Sources of Loans
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Arghakhanchi Ramechhap

m Local lenders mBank = Cooperatives Micro Finance ® Saving credit groups ® Others

E3.7a.3 What is the purpose of loan from the local lenders, cooperatives, banks, saving-credit group,

micro-finance and others?

Household consumption, health and education, and a few were for enterprise expansion

Source Specific Purpose of Loans Taken by Female Respondents

Loan taken from

Saving- Micro-
Local  Cooperative credit financ
Purpose of loan trader s Bank group e Others
Household consumption 66 76 7 56 17 15
Support for health and
education 38 29 7 16 6 7
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Enterprise establishment 5 9 5 5 4 1
Enterprise expansion 10 37 9 19 9 2
Purchases of accessories for

enterprise development 0 0 0 0 0 0
Special occasion 8 10 1 3 0 1
others 14 15 12 2 4 4

Source Specific Purpose of Loans Taken by Male Respondents
Loan taken from
Local Saving- Micro-

Purpose of loan trader Cooperatives Bank creditgroup finance Others
Household consumption 24 25 2 18 4 2
Support for health and education 11 10 0 6 0 2
Enterprise establishment 4 7 5 2 2 1
Enterprise expansion 12 24 11 14 9 3
Purchases of accessories for
enterprise development 0 2 0 0 1 0
Special occasion 4 0 0 2 0 0
others 2 5 2 0 0 0
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E3.7a.2 What is the interest rate charged from local lenders? (%)

Interest Rates Charged by Local Lenders to Male Respondents in Ramechhap
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Interest Rate Charged by Local Lenders to Female Respondents in Ramechhap
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Interest rate

Interest Rate Charged by Local Lenders to Male Respondents in Arghakhanchi
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Interest rate

Interest Rates Charged by Local Lenders to Female Respondents in Arghakhanchi
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Interest rate

No of respondents
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E3.7b.2 What is the interest rate charged from Banks? (%)

Interest Rates Charged by Banks to Female Respondents in Ramechhap

@’ 2 2 2
T 2
= 1 1 1 1
81
3
w 0
2 0 2 4 6 8 10 12 14 16 18
< Interest rate
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Interest Rates Charged by Banks to Female Respondents in Arghakhanchi
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E3.7c.2 What is the interest rate charged from Cooperatives? (%)

Interest Rates Charged by Cooperatives to Male Respondents in Ramechhap

No of respondents
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Interest rate

Interest Rates Charged by Cooperatives to Female Respondents in Ramechhap
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Interest Rates Charged by Cooperatives to Male Respondents in Arghakhanchi
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No of respondents
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Interest rate
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Interest Rates Charged by Cooperatives to Female Respondents in Arghakhanchi
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E3.7d.2 What is the interest rate charged from Micro-finance? (%)

Interest Rates Charged by Micro-Finance Institutions to Male Respondents in Ramechhap
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Interest Rates Charged by Micro-finance Institutions to Male Respondents in
Arghakhanchi
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E3.7e.2 What is the interest rate charged from Saving-credit groups? (%)

Interest Rates Charged by Saving-Credit Groups to Male Respondents in Ramechhap
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Interest Rates Charged by Saving-credit Groups to Female Respondents in Ramechhap
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E3.7f.3 What is the interest rate charged from Others? (%)

Interest Rate Charged by Other Money Lenders to Male Respondents in Ramechhap
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E3.9a Have you received financial supports?

Incidences of Having Received Financial Support

27
., 30 21 22
2 20 , l 12
S 10 . 1 3 11 . 2
&
Male female Male Female
—
§ Arghakhanchi Ramechhap

= financial support from Government
m financial support from Cooperatives
financial support from NGOs or other development project

E3.9a.2 What is the purpose of financial support from the Government?

Enterprise development

Purpose of Financial Support Received from Government

21 = ! 11 10
S 10 8 6 66 5 I
= i ] — I = :

§ Male Female Male Female

§ Arghakhanchi Ramechhap

Puropose of Financial Support

= Houdehold consumption = Support for health and education = Enterprise establishment

Enterprise expansion m Purchased of accessories m Others

E3.9a.1 What is the amount of financial support from the Government? [Amount (Rs)]

Most females have received a decent amount.

Amount of Financial Support Received from the Government

27
@ 30 20 22
$ 20 12
S 1 0 0 0
0 m
5 Male Female Male Female
2 Arghakhanchi Ramechhap

®= 1-500000 m=above 500000
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E3.9b.2 What is the purpose of financial support from the Cooperatives?

Purpose of Financial Support Received from Cooperatives

w3 2 2
€2 1 1 1
[<5]
= 1
S 0
8 Male Female Male Female
E Arghakhanchi Ramechhap
4

Houdehold consumption Support for health and education

Enterprise establishment Enterprise expansion

m Purchased of accessories Others

E3.9c.2 What is the purpose of financial support from the NGOs or other development organiations?

Purpose of Financial Support Received from NGOs

3
@8
32 1 1
s1
g0
% Male Female Male Female
S Arghakhanchi Ramechhap

Purpose of financial support

Household consumption Support for health and education
Enterprise establishment Enterprise expansion
m Purchased of accessories Others
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Section F. Market Environments

F1. Information about market for farm inputs

Majority: individually

250
200
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100

50

No of respondents
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Purchase a

farm manure?

Purchases of Farm Inputs

Arghakhacht -

Purchase a
Inorganic
fertilizer?

Ramechhap -

; . ;
£ g ¥ &
© < © <=
< < < <
~ o ~ o
© ) © I
< € < €
g T g ©
< o < o
n Purchase a Purchase an
Chemical Improved

pesticide? seed/seedlings?

B Collectively m Cooperative M Individually

F2. How do you manage the labour supply in your farm enterprises?

Arghakhanchi: wage labour

0

Arghakhacl® —

Ramechhap I

Purchase or rent
farm machinery

Ramechhap: labour exchange and family

Methods used to manage the labour supply

Wage labour (Jyaladari) | s —
Labour exchange [ ———
Famiy lobour .

20

B Ramechhap M Arghakhachi

40

60 80 100

No of respondents

120

140

F3. In which time did you employ the family labour in the last season?

Mostly, morning and evening time

65

160

Arghakhachi _
N

Ramechhap |

Received
technical
services?

180

[ERN



Methods of Engagement of Family Labour in Arghakhanchi Enterprise

400
B Arghakhanchi ® Ramechhap

200
- - -
0 gy

Morning and evening time period Holiday/ Vacation Only Full time

No of respondents

Methods of Engagement of Family Labour in Agriculture Enterprise

Fulltime -
Holiday/ Vacation Only [
Morning and evening time period |

0 20 40 60 80 100 120
m Ramechhap ™ Argakhachi No of Farmers

Sale of farm product in

150
2
T 100
-
o
% 50 I
: ., H_ _m- N _ =
o
‘23 Male Female Male Female

Arghakhanchi Ramechhap
M Individually ~ ® Collectively in group B Cooperative Collectors  ® Others
Target market to sell the proucts in the early stages of production

150
)
S 100
©
8 50 I
G
g Male Female Male Female
b4

Arghakhanchi Ramechhap

M Local haat bazar ®Trader ® Collector Home delivery ® Others

F6. Where do you mainly sell your products today?

Arghakhanchi: Local traders, collectors and haat bazar
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Methods Used to Sell Products in Arghakhanchi

Others

Home delivery
Collector
Trader

Local haat bazar

o
N
o

B Male ®Female

Ramechhap: collectors and haat bazar

Methods Used to Sell Products in Ramechhap
Others

Home delivery

H Male

|

Collector

Trader

|

Local haat bazar

Ilr”

40 60 80 100

B Female

0 20 40 60 80
Others include own shop and sell from home.

F8. Price received for vegetables/legumes/Cereal/Livestock/Poultry

Price of different commodities Per Kg in Arghakhanchi

300 232
0o
~
5 200 139
a 97 94
8 100 29 48
a
0
Vegetable Fruit Legume Cerel Livestock Poultry

Price of different Commodities per Kgin Ramechhap in 2021

150 127

20 86
¥ 100 77 63
o
a 40
T 50
& 7.42
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Vegetable Fruit Per Legume Cereal Livestock Poultry
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F9. Who were the main customers?

Arghakhanchi: General and contract clients

Sandhikhark

Malarani

|

Contract clients (e.g., hotels, wholesalers)

Contract clients (e.g., hotels, wholesalers)

Customer Profile in Arghakhanchi

Intermediary [

General (broad range)

Intermediary

General (broad range)

o

H Male ™ Female

Ramechhap: General and intermediary

Ramechhap

Contract clients (e.g., hotels, wholesalers)

10 20 30 40 50 60
No. of respondents

Customer Profile in Ramechhap
Others | Do———

Intermediary [N ——

H Male ®Female 0

F10. Who determines the prices?

Arghakhanchi: Mainly wholesalers/retailers

e
General (broad range) |

20 N&0Oof respondéfts 80

Party Dominating Price Determination

Sandhikharka

Others

Fixed-price agreement

You reference to previous day negotiate
Wholesaler/retailers

You as a producer

Malarani

Others

Fixed-price agreement

You reference to previous day negotiate
Wholesaler/retailers

You as a producer

B Male ® Female

20 40 60 80
No. of respondents
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Ramechhap: Producers

Party Dominating Price Determination
Others
Fixed-price agreement

You reference to previous day negotiate H Male ®Female
Wholesaler/retailers

Ramechhap

You as a producer

5Rlo. of respondent‘lsOO 150

F11. Is there a price difference on the same product if a man or a woman is dealing?

Arghakhanchi: most females responded “YES”

Price Differential Related to Genderwise Dealing in Arghakhanchi
40

) .

B Female ®Male Sandhikharka

No. of respondents

Malarani

Ramechhap: most females responded “YES”

Price Differential Related to Gender wise Dealing in Ramechhap

20
2
2 S
8_ 0
] Ramechhap
o«
© B Female M Male
3

F12. Are you familiar with the branding?

A few participants were aware of it
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Respondents Familiarity with Branding

100
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Arghakhanchi Ramecchap

No of respondents

B Female ® Male

F13. Do you think that branding adds value to your products?

Many agree that branding addsvalue

Respodent on Value Addition Due to Branding

200
3
c
S
2 100
o
o
; o u
- 0
E Arghakhanchi Ramecchap
=4

B Famele ® Male

F14. Is your product a niche item in the market? (Yes/No)

Few responded YES

Responses to if product is from Niche Segment

100
4]
o
< 50
o
o
3 |
2 o0
Y
8 Arghakhanchi Ramecchap
=

H Female m Male

F14.1 Why is it a niche product?

Organic and off-season products
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No of respondents

Reasons cited for Niche Segment Attribution of Products

40 38
30 27
20 12 13 Y
10 . r . 2 ° I 11 1 31 1
0 N — R | [—
Female Male Female Male
Arghakhanchi Ramechhap
B Organic MW off-season product  ® Only grown by you specific customers

F15. Do you adopt a strategy for marketing/increasing sales of your products?

Arghakhanchi: telephone calls

Sandhikharka

Malarani

Characteristics of Marketing Strategy in Respondents

Others

Traditional way

Mobile App (e.g., Facebook)
Home delivery3

SMS text to customers
Telephone call

Sell in the stall

Others

Traditional way

Mobile App (e.g., Facebook)
Home delivery3

SMS text to customers
Telephone call

Sell in the stall

Ramechhap: traditional way

h H'Hi!

B Male ®Female

o
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o
N
o

30 40 50 60 70

No. of respondents
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Status of Adoption of Marketing Strategy

Others

Traditional way

Mobile App (e.g., Facebook)
Home delivery3

SMS text to customers

Ramechhap

B Male ®Female

4

Telephone call

Sellin the stall |E——

0 20 40No. of reBondents80 100 120

F16. Do you see competition in the market? (Yes/No)

Yes
Preception Regarding Presence of Competition in the Market
o 150 114
5 100
9 72
o
2 7
S - —
o 0
2 Female Male

B Arghakhanchi ® Ramechhap

F17. If yes, what is the number of competing producers in your market?

Arghakhanchi: High Ramechhap: Low

Perception Regarding Degree of Competition in the Market

100
]
= 80
- 60
S 40 I
(%]
v 20
% 0 l. -- o L -_—— -
o High Medium Very Verylow High Low Medium Very Verylow
4 high high
Arghakhanchi Ramechhap

B Female m Male

F18. Is your business seasonal, i.e., seasonal harvests of your farm products?

Ramechhap: Yes
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200

100

No. of respondents
o

Seasonal Characterostics of Business

72
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Arghakhachi

B Female ® Male

145

Ramechhap

F19. If yes, how long do you engage in doing this business in a year?

Arghakhanchi: 2-4 months

120

=
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[cNeoNoNe]

No.of respondents
N
oo

<2
months

Ramechhap: 5-7 months

Yearly Duration of Engagement in Business Activity
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B Famale m Male

F20. What is the post-harvest loss in the supply chain?

Arghakhanchi: 5-10%

100
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No. of respondents

<5%

Ramechhap: <5%

2-4 5-7

46

e
8-10

months months months

Ramechhap

Status of Post Harvest Loss in Supply Chain

5-10% 11-20%

Arghakhanci

>20 % <5%

B Female H Male

B =_
5-10% 11-20%

Ramechhap

F21. Do you have cold storage for your farm produces? (Yes/No)

No
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Presence of Cold Stroage for Farm Produce

4 3
3
5 3
20 [ I .
e Arghakhanchi Ramechhap
o«
o
o
> H Female m Male

F22. If yes, does this add value to selling your produces off-season? (Yes/No)

(Answer missing)

Presence of Cold Storage and Value Addition

Arghakhanchi Ramechhap

o B N W

B Female m Male

No of respondents

F24. Do you have difficulties in selling products? (Yes/No)

Arghakhachi: many problems

Preception on Difficulty in Selling Products
40

. -

Argkhanchi Ramechhap

No of respondents

B Female ®m Male

F25. What are those difficulties for selling?

Arghakhanchi: market competition
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Constraints on Selling Products

Damage quickly
Cheaper products from outside (India)

] Problem in finding right buyers ===

_§ No collection centre ===

% Market competition

E Low price —
Transportation difficulty ===

_ More production in season —
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% Low price —
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No. of respondents
Ramechhap: market access and competition

Constraints on Selling Products

o Market competition I
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€

& Fardistance to market I
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Section G. Livelihood and Changes
G1.1a Are you a member of Cooperatives?

Repondents who are member of Cooperatives
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G1.1a.1 If yes, what is your position in the group?

Respondents position in Cooperatives
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G1.1b Are you a member of Self-help groups?

Respondents member of Self Help Groups

30 23
2
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]
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o
‘23 Arghakhanchi Ramechhap

G1.1b.1 If yes, what is your position in the group?

Respondents position in self help group
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Gl1.1c Are you a member of Community Forest users’ group?

Respondents memeber of Community Forest User's group
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G1.1c.1 If yes, what is your position in the group?

Respondent position in community forest user groups
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G1.1d Are you a member of elected local government representative?

Respondents member of Elected Local Government Representatives

3
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E Arghakhanchi Ramechhap
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G1.1d.1 If yes, what is your position in the group?

Respondent with position in Elected local government representative
: I ]
0

Arghakhanchi Ramechhap

H General Member  ® Dalit Member

No of respondents

G1.1e Are you a member of Political party?

a Respondents Member of Political Party
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Gl.le.l If yes, what is your position in the group?

Respondent position in political party at Arghakhanchi
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G1.1f Are you a member of any other groups or organizations?

Respondents members of any other orgnization or groups
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G1.2 Has affiliation to any of these been productive for your enterprise?

Affiliation to any of these been productive for enterprises
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G1.3a Is your spouse a member of Cooperatives?

Respondents spouse a member of Cooperatives
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G1.3a.1 If yes, what is your position in the group?

No of respondents
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Respondent Spouses position in Cooperatives
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Ramechhap

B Chairman M Secretary M Member

G1.3b Is your spouse a member of Self-help groups?

No of respondents

o N B O

Respondents spouse a member of Self help groups

4
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Arghakhanchi
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Ramechhap

G1.3b.1 If yes, what is your position in the group?

No of respondents

o N B~ O

Respondent position in self help group

Arghakhanchi

B Women Groups Member

Ramechhap

B Women Groups Treasurer
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G1.3c Is your spouse a member of Community Forest users’ group?

Respondents spouse member of Community Forest user's group
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G1.3c.1 If yes, what is your position in the group?

Respondents spouses member of Community Forest Group
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G1.3d Is your spouse a member of Elected local government representative?

Respondents Spoudes a member of Elected local government representative
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G1.3d.1 If yes, what is your position in the group?

Respondent Spouses position in Local Elected Government Represnative
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G1.3e Is your spouse a member of Political party?

Respondent spouse a member of Political party

25
(%]
€ 20
9]
© 15
5
9 10
5 0
o
2 Yes Yes
Arghakhanchi Ramechhap

G1.3e.1 If yes, what is your position in the group?

Spouse position in Political party at Arghakhanchi
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Spouse position in Political party at Ramechhap
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G1.3f Is your spouse a member of any other groups or organizations?

Respondents spouses a member of any other groups
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G1.3f

No of respondents

No of respondents

G1.3f.

No of respondents

.1 If others, then specify

Respondents spouses mameber in other groups at Arghakhanchi
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Respondesnts spouses position in other groups at Ramechhap
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G1.4 Do you have a daughter-in-law (Buhari)?

Respondents who have daughter in law
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G1.4a Is your daughter- in-law (Buhari) a member of Cooperatives?

Respondents daughter in laws member of Cooperatives
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G1.4a.1 If yes, what is your position in the group?

Respondents daughter in law member position in Cooperatives
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W Secretary M General Member

G1.4b Is your daughter- in-law (Buhari) a member of Self-help groups?

Respondents daugher in law member of self help group
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G1.4b.1 If yes, what is your position in the group?

Respondent daughter in law member position in self help group
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86



Gl.4c Is your daughter- in-law (Buhari) a member of Community Forest users’ group?

Respondent daughter in laws memebr of Community Forest User Group

2

< 1 1

- 1

c

o

o - -
o 0

[ Yes Yes

o

(z) Arghakhanchi Ramechhap

G1.4c.1 If yes, what is your position in the group?

Respondents daughter in law position commnuity forest user group
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G1.4d Is your daughter- in-law (Buhari) a member of Elected local government representative?

None

G1.4d.1 If yes, what is your position in the group?

None
G1.4e Is your daughter- in-law (Buhari) a member of Political party?

Respondents daughter in laws member of political party

n 4 3
<3
S
c 2
o
a1
e
« 0
o
o Yes Yes
=
Arghakhanchi Ramechhap
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G1.4e.1 If yes, what is your position in the group?

Daughter in law position in political party
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GL1.4f Is your daughter- in-law (Buhari) a member of any other groups or organizations?

Respondents daughter in law member of any other orgnization
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G1.41.1 If others, then specify
Respondents daughter in law member in other group
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G1.41.2 If yes, what is your position in the group?

Respondents daughter in law member position in other group

10 3

No of respondents
O N B OO 0

2
General Member General Member
Arghakhanchi Ramechhap

G1.5 Are other family members involved in groups like cooperative, Self-help groups, political party?

Respondents other family involved in cooperative/self help group
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IS
o 10
'g 5
;. 1]
(%]
2 o
«—
o Yes Yes
2
Arghakhanchi Ramechhap

G1.5a Is your other family members a member of Cooperatives?

Respondents other family members'in cooperatives
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G1.5a.1 If yes, what is your position in the group?

Respondents of other family member position in the cooperatives
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Arghakhanchi Ramechhap
G1.5b Is your other family members a member of Self-help groups?
Other family members engage in self help group
3
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G1.5b.1 If yes, what is your position in the group?
Other family member position in self help group
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G1.5¢ Is your other family members a member of Community Forest users’ group?

Other family member engage in community forest user group
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G1.5c.1 If yes, what is your position in the group?

Other family member position community forest user group
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=4
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G1.5d Is your other family members a member of Elected local government representative?

None

G1.5d.1 If yes, what is your position in the group?

None

G1.5e Is your other family members a member of Political party?

Other family member enegement in other groups

=

0 I
Samall Farmers

Arghakhanchi Ramechhap

No
ofrespondents
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G1.5e.1 If yes, what is your position in the group?

Other famly member engage in Politcal Party

3
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G1.5f Is your other family members a member of any other groups or organizations?

Other family member position in politcal party
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G1.5f.1 If others, then specify

Other family member engage in other orgnization
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G1.5f.2 If yes, what is your position in the group?

Other family member position on other groups

1.5 1

1
0.5 -
0

General Member

No of respondents

Arghakhanchi Ramechhap

G2.1 Do you have insurance for the following commodities?

Respondents have insurance on following commodities
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g Arghakhanchi Ramechhap

G2.2 What is the enterprise’s contribution (legume/vegetable farming) to your household income?

400 Enterprise contribution to household income

200
. - = .
0 - 46 30
9 - 0, - () o,
<25% | Argh%ﬁhasr?c"i | Ramec%JﬁagSA’ >75%

No of respondents

G2.3 How do you see your future engagements in farming enterprises?

Future engagement in farming enterprise
200

100

. HE . — ]

Arghakhanchi Ramechhap

M Promising scope M Subsistence level m Difficult for business survival
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G2.4 Do you want your children to be in the same enterprise?

Respondent want their children to engage in farming enterprise
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G2.5 What are your main constraints for enhancing vegetable production/legume

production/enterprises?

250
H Arghakhanchi  ® Ramechhap
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G2.5.1 If others, then specify

Other constraints for enchancing vegetables production in Arghakhanchi
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Section H. Decision-making and workload distribution

H1. Decision-making process and workload distribution among family members

Arghakhanchi: Quite similar perceptions of male and female on workload distribution.

Status of Work Load Distribution and Decision-Making Process Among Family Members

Arghakhanchi
Female Male
Equally Female Male Equally Female Male
distribute  does does distribute  does does
d more more d more more
Crop selection 19% 28% 16% 19% 5% 13%
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Purchasing of seeds 16% 22% 25% 13% 4% 21%
Purchasing of fertilizers 18% 21% 23% 14% 4% 19%
Purchasing of pesticides 16% 20% 27% 9% 4% 25%
Purchasing/renting
machines/tools 17% 20% 26% 10% 2% 25%
Renting and purchasing
farm land 15% 19% 28% 13% 2% 23%
Accessing loans 23% 26% 13% 21% 4% 12%
Marketing of produce 20% 25% 18% 16% 3% 18%
Membership in a
group/cooperative 24% 32% 6% 25% 7% 5%
Ramechhap: Female responded as female does more, but males claim for equally distributed.
Gender Wise Distribution of Work Load in Farming Activities
Ramechhap
Female Male

Equally Female Male Equally Female Male

distribute  does does distribute  does does

d more more d more more
Crop selection 29% 39% 8% 16% 2% 6%
Purchasing of seeds 24% 37% 15% 16% 2% 6%
Purchasing of fertilizers 24% 37% 16% 17% 1% 6%
Purchasing of pesticides 24% 35% 17% 16% 1% 7%
Purchasing/renting
machines/tools 24% 29% 23% 13% 1% 10%
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Renting and purchasing

farm land 27% 26% 23% 15% 0% 8%
Accessing loans 26% 28% 22% 14% 1% 8%
Marketing of produce 29% 35% 13% 14% 2% 8%
Membership in a
group/cooperative 27% 39% 10% 17% 0% 6%
H2. Workload distribution among family members in household activities
Arghakhanchi: Female responded as females do more, but males claim for equally distributed.
Gender Wise Distribution of Workload Among Family Members
Arghakhanchi
Female Male
Female Male Female Male
Equally does does Equally does does
distributed more more distributed more more
Household work (chores, care work) 15% 46% 1% 15% 21% 1%
Child handling (education, pickup &
drop-off at school) 15% 47% 0% 15% 22% 1%
Land preparation 21% 25% 17% 20% 4% 13%
Seeding, weeding, earthing-up 30% 29% 4% 26% 7% 4%
Application of fertilizers/manuring 31% 27% 5% 25% 6% 6%
Application of pesticides 16% 22% 25% 8% 3% 26%
Harvesting (collecting, threshing) 29% 29% 4% 29% 5% 4%
Post-harvest activity (cleaning,
grading, packaging) 30% 31% 2% 27% 7% 3%
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Marketing (purchasing inputs and

selling outputs) 21% 27% 15% 14% 5% 19%
Livestock management (fodder
collection, feeding at stalls, milking,
etc.) 26% 33% 3% 23% 11% 4%
Attending social activities (meetings,
training) 24% 34% 5% 28% 4% 6%
Ramechhap: Female responded as females do more, but males claim for equally distributed.
Status of Gender Wise Work Load Distribution
Ramechhap
Female Male
Male Male

Equally Female does Equally Female does

distributed does more more distributed does more more
Household work (chores, care work) 17% 55% 4% 10% 10% 3%
Child handling (education, pickup &
drop-off at school) 17% 56% 3% 11% 10% 3%
Land preparation 32% 28% 17% 16% 6% 2%
Seeding, weeding, earthing-up 35% 36% 5% 18% 1% 4%
Application of fertilizers/manuring 33% 36% 7% 19% 0% 4%
Application of pesticides 27% 30% 19% 15% 0% 9%
Harvesting (collecting, threshing) 42% 30% 4% 19% 0% 4%
Post-harvest activity (cleaning,
grading, packaging) 38% 34% 4% 18% 1% 4%
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Marketing (purchasing inputs and

selling outputs) 27% 38% 12% 17% 0% 6%
Livestock management (fodder
collection, feeding at stalls, milking,
etc.) 27% 43% 6% 17% 3% 4%
Attending social activities (meetings,
training) 19% 39% 18% 15% 1% 8%
H4. What is your workload share in marketing activities?
Arghakhanchi: males are more engaged in marketing
Gender Wise Workload Distribution in Marketing Activities in Arghakhachi
Gender Wise Workload Distribution in Marketing Activities in Arghakhachi
80%
60%
40%
=
0% | [
Less than 25% 25-50% Over 50%

B Female ®m Male

Ramechhap: almost equally involved

Gender wise Workload Distribution in Marketing Activities in Ramechhap

Genderwise Workload Distribution in Marketing Activities in Ramechhap
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HS5. Do you agree with the statement “Social norms and values influence the gender division of roles

within a household?”’

Arghakhanchi: Most females disagree, Ramechhap: few females agree

Responses to Statement “Social norms and values influence the gender division of roles within a

household?”

Agree on Social Norms and Values influence the Gender Division of Roles Within a

Household
- 80
S 60
©
S 40
(o}
(%]
S8 | ] B
5 . [] o HEN -
2 Female Male Female Male
Arghakhachi Ramechhap
W Strongly agree M Agree M Neutral Disagree
Arghakhanchi: more literates disagree, Ramechhap: more illiterates disagree

Responses to Statement “Social norms and values influence the gender division of roles within a

household?”- Segregated According to Literacy Level and Gender

Disagree on Social
Norms and values Influence the Gender Division of Roles Within a Household
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Arghakhachi Ramechhap

H |lliterate M Literate

Responses to Statement “Social norms and values influence the gender division of roles within a

household?”’- Segregated According to Literacy Level and Gender
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Who disagree? (i.e., 31% of illiterate female, and so on)
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M |lliterate M Literate

Section I. Perceptions about Climate Change in general

11. Observations on impact of climate change

Arghakhanchi: more observation of climate change impact

Ramechhap: Pest incidence and irregular rainfall are frequently observed

Responses to Having Experienced Climate Related Phenomenon

Unforeseen incidence of pest and diseases

Changes in crop rotation

Shift in crop planting dates | S A —— )10
e S 710

irregular / erratic rainfall

Rl 88 710

L e 163

0 50 100 150

No of respondents

B Ramechhap M Arghakhanchi

12. Adoption of climate change adaptation/resilience strategies

Few participants attempted to address climate change mitigation strategies

101

200

250



Responses to Adoption of Climate Resilient Strategies

Received support to reduce the effects of climate
change

attended training relating to climate change
participated in climate change adaptation initiatives

Adopting climate change adaptation initiatives

visited N/GOs to get information

o
N

4 6 8 10
No. of respondents

B Ramechhap ® Arghakhanchi
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Section J. Information on access to improved technology and smart phones
J.1. Access to technology

Arghakhanchi: No wide gap on access to technology

Responses on Status of Access to Agriculture Based Technology in Arghakhanchi

Responses on Status of Access to Agriculture Based Technology in Arghakhachi
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Heard/seen Used Heard/seen Used Heard/seen Used Heard/seen Used Heard/seen Used

Digital technology for Digital platform for Improved Farm machineries for Drip irrigation
financial management finding market seeds/seedlings seeding, planting technologies
information technologies seedlings, etc

Ramechhap: wide gap in technology adoption

Responses to Status of Access to Agriculture Based Technology in Ramechhap
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Heard/seen Used Heard/seen Used Heard/seen Used Heard/seen Used Heard/seen Used
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o

Digital technology for Digital platform for Improved Farm machineries for Drip irrigation
financial management finding market seeds/seedlings seeding, planting technologies
information technologies seedlings, etc

J1.4 How do you carry out financial transactions while buying farm inputs or selling products?

Mainly cash
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Most Common Medium for Transaction
250

200
150
100

50

No. of respondents

0 | [ R — P

Arghakhanchi Total Ramechhap Total
B Cash B Cheque M Mobile banking Bank to Bank transfer M Others

J1.5 Have you received any training on the use of mobile app?

Only a few have received it

Status of Training Received on the use of Mobile Appn-Based

Technology
10 9

2

S 8

€ 6

2 4

g 4

2 0

Arghakhanchi Total Ramechhap Total

J2.1 Do you have smart phone?
Arghakhanchi: more female YES Ramechhap: more male YES

Location Specific and Genderwise Data on Smartphone Possession

100 90 84
80
60 - 49 46
40 28
’ L] ==
Female Male Female Male
Arghakhanchi Ramechhap
B No MmYes

Arghakhanchi: mainly literate  Ramechhap: many illiterates as well
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Attributes of Respondents Not Owing a Smartphone
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Arghakhanchi ® llliterate M Literate Ramechhap

J2.7. Why did you select the existing mobile network provider?

Response: Arghakhanchi — reliable network and cheaper Ramechhap — reliable network and no

alternative provider

Reasons for Selecting Existing Mobile Network Provider
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o
= Arghakhachi Ramechhap
M Reliable network quality M Cheaper

B Only the selected provider available = Family friends use the same provider

J2.8 Do you have an internet connection?

Response: Arghakhanchi — Broadband Ramechhap — Mobile data

Quality of Internet Connectivity

100 87
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M Broadband/Wi-Fi  ® Mobile data
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J2.11 Where do you get a good mobile network?
Response: Arghakhanchi — right at home Ramechhap — few at home and many received in a distance

Location With Preence of Good Mobile Network

150
2
c
2 100
c
o
§ N .
5 0 - —— I .
2 Arghakhanchi Ramechhap
M Right at my home/farm B Walking distance of 5- 15 mins

m Walking distance of 30-60 mins = More than 1 hour

J2.14 How much time do you spend in average in using your mobile phone on a daily basis?

Response: Arghakhanchi — in average 30-60 minutes

Estimated Daily Average of Mobile Phone Use Durationin Arghakhachi
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Ramechhap: in average less than 30 minutes

Estimated Daily Average of Mobile Phone USe Duration in Ramechhap
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J2.15 Have you used any app specific to agriculture?

Arghakhanchi: Few used it Ramechhap: very few

Incidences of Existing Use of App Specific to Agriculture
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Female Male Female Male

Argakhachi Ramechhap

No. of respondents

J2.16 What are the constraints in using agriculture information Apps?

Arghakhanchi: No knowledge of apps Ramechhap: Unwillingness, illiteracy, no suitable phone etc.

Constraints in Using Agriculture Information Apps
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J2.17 Future expectation on use of digital technology (intentions to use digital tech)

Improvement of network quality, awareness raising and trainings will improve

Future expectation on use of digital technology
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E 78 7
8 200 o

8 69
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Intend to use Agri. Willing to receive  Perceive mobile
Apps in future training on use of phones as useful in
agri. Info. obtaining agri. info

B Argakhachi Female B Argakhachi Male m Ramechhap Female

J.21 Do you agree on the following statements?

27
100

27
84

Quality internet will

improve
productivity

Ramechhap Male

Quite many were pessimistic on increased use of mobile apps and digital technology

Perception on Statement Related to Use of Agriculture Related Digital Technology in Arghakhanchi

Strongly Strongly
Agree Agree Neutral Disagree Disagree
Intend to use agri. Info. in future Female 5 89 23 10 8
Male 10 51 9 9 2
try to utilize agri info apps Female 8 74 33 16 4
Male 4 56 14 6 1
utilize agriculture information apps Female 7 63 37 25 3
frequently
Male 3 36 28 13 1
People whose opinions are important to me Female 10 65 50 8 2
would want me to use agri
Male 10 40 19 11 1
Female 15 72 33 12 3
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Agri advice received through mobile phones

is useful Male 10 35 31 5
apps help in increasing my productivity Female 12 69 44 9
Male 11 37 28 3
easy for me to learn to use apps Female 8 72 35 13
Male 9 37 21 8
Perception on Statement Related to Use of Agriculture Related Digital Technology in Ramechhap
Ramechhap
Strongly Strongly
Agree Agree Neutral Disagree Disagree

Intend to use agri. Info. in future Female 10 70 34 9 34

Male 5 15 17 4 8
try to utilize agri info apps Female 10 68 39 9 31

Male 4 16 17 4 8
utilize agriculture information apps Female 7 48 45 21 36
frequently

Male 4 14 18 5 8
People whose opinions are importantto  Female 8 44 40 25 40
me would want me to use agri

Male 3 17 18 4 7
Agri advice received through mobile Female 10 66 40 10 31
phones is useful

Male 7 15 18 3 6
apps help in increasing my productivity ~ Female 11 65 37 9 35

Male 5 16 18 3 7
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easy for me to learn to use apps Female 18 28 32 12 67
Male 4 14 16 3 12
Arghakhanchi: mainly literates disagree on increasing use of mobile apps with increased access to
technology
Perception on Statement Related to Use of Agriculture Related Digital Technology in Arghakhachi-
Segregated by Attribute of Literacy
Perception on Statement Related to Use of Agriculture Related Digital Technology in
Arghakhachi- Segregated by Attribute of Literacy
easy for me to learn to use apps —
apps help in increasing my productivity -_
Agri advice received through mobile phones is useful -_
People whose opinions are important to me would want me to —
use agri
utilize agriculture information apps frequently -_
try to utilize agri info apps —
Intend to use agri. Info. in future -_
0 10 20 30 40 50

M Literate ™ llliterate

Ramechhap: mainly illiterates disagree on increasing use of mobile apps with increased access to
technology
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Perception on Statement Related to Use of Agriculture Related Digital Technology in Ramechhap -
Segregated by Attribute of Literacy

Perception on Statement Related to Use of Agriculture Related Digital Technology in
Ramechhap- Segregated by Attribute of Literacy
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Section K. Information about the impact of COVID-19
K1. Were you or members of your family infected by COVID-19?

Respondents or family member infected by COVID 19
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Arghakhanchi Ramechhap
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K2. Did the COVID-19 pandemic affect your farm enterprises?

Affect of COVID 19 on farm enterprises
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Arghakhanchi Ramechhap

K3. What did you do with your vegetable production/legume production/running?

Arghakhanchi: downscale or halt production

Response to COVID19 in Farming Activities in Arghakhanchi

What did you do with your enterprise in Arghakhachi?

Expand | §
Ran as usual 8
Downscale production size 58
Halt production during lockdown 36 B Male ®Female

Completely stopped 9

0 10 20 30 40 50 60
No. of respondents

Ramechhap: minimal impact of COVID-19 pandemic

Response to COVID-19 in Farming Activities in Ramechhap

What did you do with your enterprise in Ramechhap?

70

Expand
Ran as usual

Downscale production size
Halt production during lockdown B Male HFemale
Completely stopped

0 5 NJQof respondénts 20
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K4. Have your farm businesses been impacted by COVID-19?

Arghakhanchi: most participants experienced negative impacts

Impact of COVID-19 in Farming Business in Arghakhachi
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= agri-inputs work production
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Ramechhap: Negative impact (decrease) was more visible on market access to farm inputs and outputs

Impact of COVID-19 in Farming Business in Ramechhap
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K5.1 What was the impact on MALE workload for distribution in the following activities during
COVID-19?

Arghakhanchi: increased role of male on marketing Ramechhap: no significant impact on male workload

600 Impact of male work due to COVID 19
2
c
S 400 — I ] — — ——
c
o
o
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G
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o O
= Housework Children care Land preparation Intercropping Harvesting Marketing

B Arghakhachi Constant B Arghakhachi Decreased B Arghakhachi Increased

Ramechhap Constant B Ramechhap Decreased M Ramechhap Increased
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K5.2 What was the impact on FEMALE workload for distribution during COVID-19?

Arghakhanchi: increased role of female on marketing Ramechhap: no significant impact on female

workload
“00 Impact on Female Workload Due to COVID 19
(%)
S0l @ e S e e
©
g 300 128 130 152 151 153 152
(%]
2 200
< 72
=z
0
Housework Children care Land preparation Intercropping Harvesting Marketing
B Arghakhachi Constant B Arghakhachi Decreased B Arghakhachi Increased
Ramechhap Constant B Ramechhap Decreased ® Ramechhap Increased
K5.3 Support to mitigate the effects of COVID-19
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Appendix Al. Questionnaire for the CREW Project Impact Assessment

Enumerators Name
B EEInEEakie]

Need to have a drop-down list of Enumerators

Informed consent @=wfa

Instructions: Read the Informed Consent to the
respondent and ask for permission for the

interview.
STRATTS Hioq Fenfd Tet Aerd T Sqaidie! T SIgatd

g™

N ~

Purpose of the study: This study aims to identify

the determining factors explaining the promotion
of Agri-enterprises. We analyze the instruments
and constraints for the success and failure of farm
business enterprises. We collect information on
the characteristics of farm households and the
attributes of business enterprises. We ask you the
role of digitalization, particularly smartphones, in
improving the production efficiency of your
enterprises.

FETTRT ST | T AT HIY ITTTEERT TAGTATS
ATEAT T T FREHEE UieaT T+ 39 TEehT Bl gt
HI T IETAEERT THAAT T FAEETATRT AT
SUHITEE T Heergwent frgwor Tt | gt wfemr smaa
LIECHCAREMERI R R I e R EMECIFS U RS IEEA L)
TEHE TS | ETH AUTSEATS AUTSHT ITEEH! IeqTe T&T
o T ezt wfte, o i wdwmet aner
sl

Do you grant permission for the interview?

o TS IW AT Tl g =g §o?

EIR |

S

=T ....0, Satal ST TR T 3T SAHAT e,
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If no why? Postponed ...1

T o TR 2 Unable to respond (ill or absent) ....2
Not at home ...3

Ineligible respondent ....4

Others ...97
F=atat ufe g ... 1
waer o sraem ((fordt am safie) ....2
T TIUH .. .3
I JErT.. 4
...

Postponed time and Date

Fi=qatal ufes aier aw T fufa

Other Specify =

Geography e

Q1. District e Ramechhap ...1
Argakhachi ...2
Dolakha ...3

Q2. Palika Name urferr amr Ramechhap Municipality ...1

Sandhikharka Municipality ...2

Malarani Rural Municipality (RM) ...3
Bhimeshwor Municipality (Boch, Lakuri danda)
.4

Gaurishankar Rural Municipality (RM) RM
(Jhyanku) ...5
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Q3. Ward No. zer .

Q4. Tole Name rerehr =1

Q5. Household code =gt #is

General Information

T SRt

A. ldentification & household

SRUER fem

Questions waEs Options faeeres Remarks feerofiee

Al. Name of the household head

TS Eeften! T % & ?

A2. Gender of the head (Tick only one Male ...1

option) & ¢}

feT 1 g3g-e ? (T8e 7 BHle ) Female ...2
AT Il R
Others ...97
F IR

A3. Age of household head (years completed) The age should be

SR i o e ? between 18 to 80

F 4 ¢-¢o TS

A4. Name of the entrepreneur

e [ @fqurdt TR T % &

Ab. Gender of entrepreneur (Tick only one Male ...1

option) ey ¢ g

o | @feredt 7 B gigee ? (T8 W B TEE) | Female .2
AfeaT Il R
Others ...97
IR

A6. Age of entrepreneur (years completed)
s | @il TRl s g ? (g0 v

The age should be
between 18 to 80
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IW ¢¢-¢o TS

>0

A7. Caste/Ethnicity (Tick only one option)

TS FF STATan! g957o ? (T A BHAIE TR

Bhramin ...1
ST ... %
Janajati ...2
ST L R
Chhetri ...3
aft .3

Dalit ...4
afa

Others ...97

I IR

If 97 goto A7.1
It Qe Wy A7.1mr
STE |

A7.1 Specify Other Caste/Ethnicity
"o ST/t et B

A8. Education of entrepreneur™ (tick one)
=T TETE T HHgS 7 (T B M)

Illiterate ...1
e .8

Literate ...2

B3 IR CR

Literate indicates informal
education with the ability to

read and write.
IR YTt 3a=nia 318 998 9f7

G G & T G sThIcTs S8 |

If 1 go to A10 and if
2goto A9
Tt ¢ woar Al0 TR

s A9
HT SR |

AQ9. Inscribe years of schooling completed?
TUTEET HieT heaT T g U P

Formal education ...0
o= e ... 0

Grade 1 ...1
her g ... %

Grade 2 ...2

HEATR ... R

Grade 3 ...3

AT ... 3

Grade 4 ...4
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FATY ... ¥
Grade 5 ...5

hell 4... 4
Grade 6 ...6

heT & ... &
Grade 7 ...7

FETO ... 0
Grade § ...8

FETC ... ¢
Grade 9 ...9

her R ... R

Grade 10 ...10

hET 20 ... 20

Grade 11 ...11

e 2% ...%%

Grade 12 ...12

HET LR ... 2
Bachelor's degree ...13
HHideh dg ... 3
Master's degree ...14
areex feaft L. ey

Above master's degree ...15

areet fafy vy mfyr ... gy

A10. Has your family migrated into this
village?
3 TUTSERT TG 21 TISHT TS TS T 313 M0 217

Yes ...1
q..g
No ...0
ES I

If 1goto A10.1
Tt ¢ wr A10.1 =
STe |

A10.1 If yes, how long have you been to this
village? (No. of years)
7 2 9, TUTE T ST SSTEHTHT it o9 w2y ?
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All. Marital status of entrepreneur [Tick only
one]
TS e feufaent SehR feger (T=er o sHle

)

Widowed ...3
wehe (#ffm o ot foraenr) L3

Divorced ...4
Hrary-faesg qual ... ¥

Separated ...5
STt (-3t e swe)

L4
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AA. Household composition

AAL. Number of Family Members

TUTEHT AT i SHT IS 7

AAI1.1 Number of Male adult’s family members
I H2T A i SHT TIG 7

AA1.2 Number of Female adult’s family members
IAT R AT FHid SHT 5D 7

AA1.3 Number of Children (<18 years old) in
family members
8¢ ¥ T ATATAH FHi THT TS 2

AAL.1to AAL.3 should be equals to AAl
AAL.1 e AAL.3 et sire AAL T e §98 |

AA2. Family members involved in farming (Tick

all that apply)

TSR GGG 2l -2l Tawre® Wdrardar der &1 ? (e g¢t
I THE)

Spouse ...1
sftar [ ot L. g
Children ...2
BB ... R
Parents ...3
STHTT ... 3
In-laws ...4

qaEgagr ... ¥
N N

Other’s relatives...97

3 GG ... jL
a. b. c. Wage | d. e. f. g. h. i.
Literate | Farming | labour Service | Business | Home | School | Migration | Others
(no.) (no.) (no.) (no.) (no.) (no.) (no.) (no.) S
TER et STt SR TR Roe | fommeE | weE e | (wen)
e | (gem) | @em) | @em | (gem) | a
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AA3.1 Male

adults

BRI

AA3.2

Female adults
T AT

AA3.3
Children
(<18 years
old)

(2¢ o g

EINENNED))

Note: Wage labor indicates employment outside the own farm, while service refers to teachers and other
office holders. Similarly, businesses represent retailers and unemployed adults are classified in the ‘home’

category. Farming no refers to no of family members involved in farming.

B. Assets

g

B1. Land (Prompt for estimates if they are not aware of the exact no/amount).

S (31 W, Afe foefies wet e T S STHER S99 9 )

Questions s Options frecaes Remarks fewrofies

B1.1 Total own farm land (Ropani)
TUTGERT ST QT 7 S i & (Tafmm)
B1.2. Total Bari land (Ropani)
ST Y (et )

B1.3. Total Khet land (Ropani)
ST B (T )

B1.4. Total rainfed land (Ropani)
g e ster s R B (T )
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B1.5. Total irrigated land (Ropani)
ferams @ SteT S SR B ? (ST )

B1.6. Land rented-in (Ropani)
i ST TS fagweeh! B 2 (T )

B1.7. Land rented-out (Ropani)
af ST ST fepaeeRt B 2 (o)

B1.2 to B1.7 should be equals to B1.1

B1.8. Estimated average distance to
Khet/Bari (vegetables/legumes plot)
[walking distance in minutes]

TUTEER! TLETE I TSNS/ W Th! ST
gr! STATA-3ed gf Ffd s ? [iea g
e |

(Note: if they respond in
range values use the
higher value)

(Are: TR 3= YN T )

B1.8.1 How do you mostly commute | Walking...1

to and from your Khet/Bari majority | f&x... ¢

of the time? Two-wheeler ...2

ST Tig=? Four-wheeler ...3
IR U FER ... 3
Public transportation ...4
TSIk AT ... ¥

B1.9 Distance to the nearest market

[km]

qATghT SRS Aforeheh! ST THehl gl id

? (e .fr)

B1.9.1 How do you mostly commute | Walking...1

to and from the nearest market? fee... 2

AfSTehen! ST G AT ST THeh! AT el SrEr
TR % A T T57

Two-wheeler ...2
T U EAH LR
Four-wheeler ...3
IR UG TR ... 3
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a4 AT ... ¥

Public transportation ...4

B10. Who has more land ownership? | Male ...1

(Tick one) R R

qUTghT TRETCHT STTTRT &1 TTTHe ! 919 S Female .2

? Afee .2

(3 w3 e e ) Both equally ...3

gé%ﬁw...%

If 2goto B11
7t R o B11 &1 siger

B11. Land size recorded in the
woman's name (Ropani)
TfeeATshT ATHHT i Tt ST B°7?

B2. House characteristics of the respondent == fssror

buildings made of iron, bricks, concrete, metal and other
materials. Semi-pakka houses can have a solid construction
in the foundations with a roof made of galvanized steel
sheets.

Pl T YIct T, T, WA, H13 ST ATETHIeh] 1T T/ TR TRerg
s |

yFhl TR Y~Tol 32T, AT BT, W, g T ST 9 WIS i |
37¢f qahl TR WTel GFhl ST R ST i BH] RIS TATs Wims]

Questions waEs Options faswreaes Remarks
feopufiee
B2.1 House type (Tick one) Kachcha ...1
e L 2
TATERT =1 ! STobrehl/ o of a1 B 7 (3T BHIE TR ) Semi-pakka ...2
st ghl L. R
*Kachcha houses are structures made of bamboo, clay, flax, | pakka ...3
crop residues and twigs, while pakka houses are solid .3

B2.2 Number of rooms
TUTSHT ST i T ST B ?
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B2.3 Number of Basic featured phones
TS SHT |TER ®IF Hid FeT B ?

B2.4 Number of Smart phones
qUTEhT EITHT TTE B hicT IeT & ?

B2.5 Number of Radio
qUTIhT AT LT i FeT B ?

B2.6 Number of T. V
quTgeR! TAT fooff i T B ?

B2.7 Number of Bicycle
TS AT ARt i a2l B 7

B2.8 Number of Motorbike

qUTSRI AT WISTETSohel hid deT B ?

B2.9 Number of Tractor

qUTET EITAT AT hidl 2T B 2

B2.10 Do you have Electricity supply?
qUTgER! =T fofelt 7

B3. Livestock Assets [no.] =itwr s=ern

Questions waEs Options freeres Remarks femofies
B3. Do you have any livestock? Yes ...1 If 0 go to next section
o TSI AT AUTSHI B THARET TEIWISEE ST B1... ¢ 7 o WY T B3.2 A1 917 T
TIESR, @, ST, ST, HEa AT B 7 No ...0
... 0

B3.1 Number of Female buffaloes
et i e B ?

B3.2 Number of Cows
Mg i T & ?

B3.3 Number of Draft buffaloes
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TT *fd Fe1 B ?

B3.4 Number of Goats

T i FeT B ?

B3.5 Number of Rabbit
TR i g2 B ?

B3.6 Number of Pigs

ST I T B ?

B3.7 Number of Poultry

FGU / T FHid T2 BT ?
B3.8 Do you have any other livestock? Yes ...1 If 1 goto B3.8.1 and B3.8.2
3 TSR o1 TG SR TRATET A S e | g 7d ¢ w7 B3.8.11B3.8.2 m
3 F EqHISEE o 7 No ...0 STIER,
FH ... o0
B3.8.1 Specify the other livestock
I TEIISET Ieeid TR,
B3.8.2 Number of other livestock
3T TEIWISEE Hid a2l B 7
C. Farming characteristics
Questions s Options frecaes Remarks fewrofies

C1. What are the main sources of farm
income?
Y Wit/ ST SRR T A1 & 6 g ?

Vegetable farming ...1

Livestock production ...4

YT / G Seated

Other ...97

If97 goto C1.1
7t Qo & v C1.1 1 S|
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C1.1 Other Specify

C2. What is the most significant source of
farm income (other than livestock) from
the last year?

A Y FYSTS RN AT HerwaT Feeaqol |rq

(AT ) o BN?

TER ... g
Gedagudi ...2
T, ... R

If97 goto C1.2
7l Qo & i C1.2 w1 Sge

HA-3ATST .o h 3
Other ...97
FT ... RW
C1.2 Other Specify
C1.3 What was the income from the sale (Provide estimates in
of livestock produced last year, if any? Rs.)
T S TSI i ST e forlt ? ST T
C1.4. Is farm income sufficient to support | Yes...1
the basic needs of the family, including I ¢
food, clothing, housing, sanitation, No ...0
education and healthcare? 7. 0

WM, TATHIST, SATEH, TGS, 76T T wamee swr
TG AT HTERIHATEE T T

STt/ SR Tt 7

C1.5. How is the following farm inputs available on time? (Tick one option in every scale)
T Jeifiaa Hivent AT =fed FAree fo T wrg-s ? (T foshe Brer)

C1.5a. Capital / loan dsf/zsor

Very easy | Easy
.5 .4
&R giar EIESH

Neutral
.3
= (4
EIESIER)
)

Difficult | Very
) difficult ...1
TR SR
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C1.5b. Labour swmer

C1.5¢. Seeds/ fertilizers/pesticides
fores/ wa/ e

C1.5d. Irrigation =g

C1.5e. Tractor, harvester, machines
AR, BN, TR

C1.6. What are the primary
sources of information about

agricultural production?

FY 3T TN TH/SHFE Ferare
TRIES?

Check all that apply)

(e g W o woTagere)

Traditional knowledge ...1

<

Model Farmers/Neighbors/family ...3
1 e, fewehr, afEm

Group meeting/Workshop/Krishi mela ...4
T, S, alfe™, FHAAT. L ... ¥

Media (TV/Radio/Newspapers/Books) ...5
fafean (fafiem, e, wamEmT, &Fes). . . . . Y
Mobile devices (SMS, WhatsApp) ...6
Hremge 3w (SMS, WhatsApp). .. .. .. g

Social Media (Facebook, TikTok) ...7

o {- o
SIENSED H'ﬁldklht‘lg*,ld*df*) PR

Government offices/NGOs ...8
L ey et g, . .

Others ...97

If 97 goto
Cl6.1

it e ar o C1.6.1
e

C1.6.1 Other Specify
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C1.7. What information do you
often look for?

AT ST ST AT T /ST
wrgEa?

(Check all that apply)

(e & e wregere)

Prices of inputs (e.g., fertilizer, seeds,
etc.) ...1

7, fors 1Tt Jene et A W g, . L
R

Prices of farm products ...2

FY SeeTH e .. L. R

Production techniques ...3
ERICEEARIE i I

Weather forecast ...4

HEH qE S L L L LY

Information on starting or doing
business ...5

ST & T o A T SRR . .. Y

Pest and disease related ...6

et ... L8

Post-harvest handling — grading, drying,
transportation ...7

et R wfwsr feg qer armamEm o, . .o

Use of preservatives ...8

Application of information

communication technology ...9

RIS ICIE B2 1L S
Others ...97

If97 goto C1.7.1
Tdt e arw C1.7.1 wr
e

S

C1.7.1 Other Specify

C1.8. Are you facing problems in
receiving agricultural
information?

F T D 7

If1gotoC1.9
7@ ¢ & wi C1.9 w1 e
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C1.9 What are those problems?
Tt T ¥, F-oh THET B ?

No availability of crop- and location-

specific information ...1

No timely updates of agronomical
practices ...2

Y Gl TAT STRRT ST 98 L L L L R
Lack in supply of quality inputs (seeds,

fertilizers, pesticides) ...3

No timely updates on farm product
prices ...5

Y IcAEHHT o GHIHT ATE §ad .. . . 4
No/limited access to extension services

(soil test, insect-pest management) ...6
ey uiteror, foRT o TR SeTee

No/limited access to financial resources
(bank loan, government subsidy, etc.)
LT

ferfeRy HieaT (SehaTe 0T, TR STTHEH 317
g 9 g AT TG, ... ©

Increased incidences of insects and

pests ...8

RS T T ... . ... ¢
Others ...97

AT . ..... Y

If 97 goto C1.9.1
Tt Qe arwy C1.9.1 7w
e

S

C1.9.1 Other Specify

D. Business Attributes samr fomisaree
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Questions wueE

Options freeres

Remarks fewmfies

D1. Did you carry over this enterprise from

your family?
3 qUTSS ST TG TREE! ST FFeTey T 2

?

If1gotoDl.lor2go
to D1.2
7d ¢ & D1.1 w1 SR

sreram D1.2

D1.1 If yes, when was it inherited? [Year]
7 & o, Fieet Tt wreey T R (a)

D1.2 If no, when did you start your
commercial vegetable /legume
production/business enterprise? [Year]
Tt B3, TS el oRa TR Wt/ 2T TSTEr

SeqTe/ SR g T s ? ()

D2a. How many hours do Male family
members spend on vegetable
farming/legume production/business
activities? [hours/day]

IETRT JoY FeEete, AR it/ 3T TTeTet St/
STIRAT e i 0T FHTH T ?

0-24 hours

D2b. How many hours do Female family
members spend on vegetable
farming/legume production/business
activities? [hours/day]

TiETERT AT HeRTee, R Wt/ 3T TSl

IeTE/ SATATAT 2k T HUT HH T2

0-24 hours

D3. Did you spend time in business
planning (e.g., consultation, training)?
TS TR Bt/ aTe] TSrTEt Jearert/ AT et -
ST SIS, ST HednT aeT atferd forgsa?

If 1 goto D3.1
7t ¢ & s D3.1 i srer

D3.1 If yes, how many months did you

spend on business planning [no. of months]
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7 TR I QTS AT S1S shidl HieT et
fagv?

D4. Did you have prior job experiences
while starting the enterprises?
TAUTS 17 G T 9T dfeelt STHehT g forr?

Yes ...1
20| MY
No ...0
fm. ... 0

If1gotoD5or2goto
D6and D7
7t ¢ & v D5 @ e

st D6 D7 w1t srges

D5. State the no of years of experience
7t PRI 9, Hfq et Sigva ot 2

D6. How did you learn to farm or manage

your farming enterprise?

Wfart T a7 ST F Y ST T el fegeen?

Learnt through experience in a

farming job elsewhere ...1
327 WTlieh! HIHT ST TR oeh

.1

Learnt through trial and error
on one’s own farm ...2

ST BT W e o L. .2
Learnt through the hiring of
experienced labour ...3

TR TR T o .3

Family occupation ...4

gfEmEe .. .4

D7. How long did you spend learning

farming enterprises? Mention the number

of months spent in learning phase.

AU FfY STaEr e i e am?

D8. Is your enterprise registered? Yes ...1 If 1 go to D9.1 and

AUISS SITER 3l 7T U B2 2 g D9.2 orif 2 go D10
No ...0 7dt ¢ & D9.17D9.2
3...0 w1 sgere e D10 =t

EIRKC

)

D9.1 Inscribe the year of registration in
B.S. (note to enumerators: if they don’t

recall the exact year, ask them after how
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many years of establishment you have
registered and convert that to year of
registration)

7 Tql TN B ¥, i Ao T e e ?
[for.=.m]

(Fre: = SeTERCTTE AT ATE BT 9 T HTH THATE
HTIR AR Ieehd T TSI

D9.2 Where have you registered your
firm/enterprise?
TUTERT ST FH/ S| Tl gdi TSToal?

Local government ...1

Cottage and small industries
22

T T B JETT

Company Registrar's Office
.3

T TR e

If 97 got 0 D9.2.1
Fd Rear v D9.2.1
SR

)

Other ...97
HIT..... RL
D9.2.1 Other Specify
1 GARTE
D10. Do you have prior experiences Yes ...1 If 1goto D11 orif 2
relating to enterprise development (e.g., ..., g goto D12
legume and vegetable farming)? No ...0 7 ¢ & W D11 =1 Se
THT T e/ 1] ST S, weret o | 3 s D12 w1 ST
v B7
D11. State the no of years of experience.
T B W, i TR I B7
D12. Do you have business partners from Yes ...1
outside of your family members? BT 2
AU TRETEHT HEEEE <l STeeh 37 hife T fireit No . 0
FH S TS 7 ... 0




D13. What was the capital required for
establishing your vegetable firm/ business
enterprise development? [Rs]

qUTSERT TRRT BH /a8 TTOTeRT ATAT hid U

ST Gt A PRI (%)

(Ask this question for
Arghakhanchi)

D14. Do your family members participate

in your farm/ enterprise to0?

qUTShT TRETRT TEHTeE, qUTSh! Tl [IerammT et

o ?

Yes ...1
... 8
No ...0
ge....0

If1gotoD15orif2
go D16
7d ¢ & v D15 w ser

o D16 sger

D15. How many members are involved?

[no.]

il ST Hewres Tedrt gies ?

D16. What was the annual turnover of your
vegetable farming/legume
production/enterprises? (Rs/year)

AfereaT oY, TUTEHT R Wt/ A erTet Jeare/

SATIRT - SN HRITR ThH il =17 ()

D17. What type of enterprise is it? (Tick
only one)
TS SHaE, el Fehr/frfement &17 (T3er a1

Sole proprietorship ...

Tohed i ... %

Partnership ...2

1

If 97 go to D17.1
7t Qo wu D17.1 71 Sge,

I TEH) BIECHIUIE

Others ...97

FA ... R
D17.1 Other Specify
D18. Has your farm size in acreage Yes ...1 If 1gotoD18.1
changed over the last five years? T...2 7 ¢ wr D18.1 =1 s,
TSICTAT U THT, TG ST T SR ST No ...0
gftedd ST 57 BT... 0

D18.1 If yes, how have you made changes

to farm sizes?

Increased ...1
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It IR TTHT B 9, SAHCTHT Sl T SR

TR D .. ¢

3?7 Decreased ...0

TR ... 0
D19. Did you carry over this enterprise Yes ...1
from your family? q;...8
TSR I6 ST Sl Sqe@m & ? No ...0

qET ... 0
D20. Have you changed the cropping Yes ...1 If 1 goto D20.1
system and/or crop rotation, e.g., T... 2 Fat ¢ wg D20.1 =t Sgerg.
subsistence/regular crops to vegetables, No ...0
legumes or winter green? BT... 0
qUTSe GfaTel! TS qiehTT shig Tierd (S frafe
et STe SR i) TR B ?
D20.1 If yes, state the reason
7 B ¥, FOT Ieohd TR,
D21. Have you changed the product of Yes ...1 If 1 gotoD21.1
specialization in growing vegetables (e.g., | ®... 2 7t ¢ g D21.1 wr S,
tomato to cauliflower) or legumes (e.g., No ...0
beans to lentil)? BT ... 0
qUTES Gelt T g sreftAT aRed (STt shred -
MeHET, TSR - A1) T B ?
D21.1 If yes, state the reason
T B ¥, FROT Ieehd TR,
D22. Did you ever discontinue vegetable Yes ...1 If 1 goto D22.1
farming/legume production/business T... 2 Fdt ¢ wg D22.1 w1 SigeE
enterprises, due to any reasons other than No ...0
seasonal crop rotation? .0

TSR ST THRT St/ 3Tt TSTIE! SeareH/ SR
i TR Tag TR 87 (et aree)

D22.1 If yes, state the reason
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T B W, T Iohd THEE

D23. Do you have an interest in
maintaining the vegetable farming/legume

production/business enterprise in the

future?
qUTSETS i TR Tt/ 3Te] TeTret Seane/
SRS R o @ s ?

Yes ...1
B...%
No ...0
.0

D24. What did you do for a living before
the start of the vegetable farming/legume
production/ enterprise?

TR Teft/ A ST Ieare/ ST T A s

oo

fferepToTsient @A o Tg-2?

Other business ...1

I I ...

Other Agri Business ...2
T FHY T ... R
Unemployed ...3

SRISATR ... 3

Employee of another enterprise
A4

ITEHT SIFERIHT FHAN ... ¥
Student ...5

forameff ...«

D25. What was your income before you
started this vegetable farming/legume
production/ enterprise? (State your income
in annual basis)

TR Wt/ 3T TSHTET IedTe/ SATIR T ST qusehl

e s s B2 (afiem)

D26. What made you decide to start this
vegetable farming/legume production/
enterprise?

TN Wt/ T TSTIET IeaTe/ ST T ST Ffee

1Sy w7

This was a default choice (no
option) ...1

3% forspe foreT L. 2

Doing commercial vegetable
farming/legume
production/enterprise is a
better option than engaging in

household chores ...2

If 97 go to D26.1
7t Qo 9y D26.1 1 SITger,
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TTET T e e

TR A IECaTE/IUH THT TTHI
R

Encouraged by the practices of

neighbors ...3
fotdfieware SreaTfed ... 3

Government/NGO/projects’
extension services offered
technical and other services
.4

TWhH!, T Ehil, Teideesan! Tfsften

A, ..
Other ...97

3IF...R9

D26.1 Other Specify

D27. What would you do if you had not
started your own vegetable farming/legume
production/enterprise?

TSR TR Tt/ e, TSNSt Ieare/ SATIR T !
T % Tg-A?

Remain unemployed ...1
STSHTR 9 ... ¢

Continue traditional farming
22

TR T T TR ... R

Seek off farm employment ...3

FHY I S HM T L. 3

Going abroad ...4
forger S

Go for further studies ...5
S

e ST

Other ...97

HA...R09

If 97 go to D27.1
7 jw wuD27.1 w1 Sy,

Other
R GARTRE
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E. Income, expenses and finance

T, @ T /e

E.1 Provide average annual household income from [Rs/year] (Insert O for non-applicable)

TG oY T STEa SR (AT TEhT ST o Teger)

E1.1 Farming enterprises
TUTEHT THETET HY STTHRIETE T a9AT $ed ST Hid 570 2

E1.2 Family off-farm income (spouse, son, daughter)
QT veaT SRk aiETEn (i) o), S, SR ek T e s

Hd gD ?

E1.3 Services
TSR TRARAT Ha/TeRaTe Tk YAt 37Ea S id 570 2

E1.4 Other businesses (e.g., retail shops)
USRI IRETHT AT FaHReTe (ST GET 96t )STe Ueh auaT 3fed AT

Hfd g ?

E1.5 Pensions
TSR TREARAT Y=EETE Toh AT SR i 570 7

E1.6 Remittances from family members
TIETRT HeRIee [eRIeTe UaTSH {He-AeTe U ST SA1ad ST Hid 57

?
E1.7 Is there any other household income Yes (®) ...1
o @R 378 FF AR B ? No () ...0

E1.7.1 Other Specify

E1.7.2 Average annual household income from E1.7.1
T AT T S9AT e ST i &0 2

E.2 Provide average annual household expenses for [Rs/year] [Insert 0 for non-applicable)
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ftameRt o Wit sfted @ (G TR AT o TeTer)

E2.1 Food
TSR TIETEHT T oY AT 3fad &= i 5757

E2.2 Health
TUTEER! TRARAT ST Ig=ma oy wie ied &= id §o7

E2.3 Schooling
TSI NG STARTITshIH T3 a9 T Sed @ Hid §o?

E2.4 Clothing
TUTSER! TNARAT AATHISTHT Y JRET HHd T Hid 557

E2.5 Family functions & social occasions
quTEeh! IR aTiefiss TamE, fafos sisrvatesar o wit oftad @l s

7

E1.6 Housing (including electricity)
AUl e e (farsfeft afea)an s st sfted @ #id g=?

E1.7 Transport
TUTEER! TRGRHAT AT oY T 3 ed @<t hid g7

E1.8 Is there any other household expenses?
o AN 3T Pl T S 7

Yes(®)...1
No(®9) ...0

E1.8.1 Other Specify
A GARTE,

E1.8.2 Average annual household expenses from E1.8.1
I SIS T SUAT SHEA T i 5 7

E.3 Credit & Finance =it qer amfT

Questions Options Remarks

E3.1 What is the current levels of total (3= O @l TTie)
loans? (Rs)

feet quTSent o Kid @ 2 (wfT)

E3.2. Do you have banks and financial Yes (39)...1

institutes in your locality? No () ...0
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TSR ST Sk qeT forfier e & ?

E3.3. Do you have a bank account?
JUISHT Sh GTaT B7?

Yes (®) ...1
No (87) ...0

If 1goto E3.3.1
afe 1 wg E3.3.1 w1 srgem

E3.3.1 Where is it located?
qUTSRT GTAT WU Seh hidl 2TeT ©7

Within walking distance ...1
(e gt i .. 1)

Not within walking distance
.2

(e gt i 37 ...2)
E3.4. Does your spouse have a bank Yes (®) ...1
account as well? No () ...0
quTgehT *fiur/sfeient ufy S @rar 87
E3.5. How do you keep / save your money? | No saving If 97 goto E3.5.1
TS ST FaT 8t TRefe-s [ od Tigo? Faq e ... 1 afe 97 wu E3.5.1 =

Bank STIE,

Fopm ...2

Cooperative

FghiA. .. 3

Home

A L4

Others

= ...97
E3.5.1 Other Specify
E3.6. How do you usually manage your Neighbors ...1 If 97 goto E3.6.1
financial deficits? Tick all that apply foufe ...1 gfg 97 wg E3.6.1
I AR ST H G T SN ST | Family members ST

? fire wdT e IR

IR HeRReaTe .. .2
Friends and relatives
qreftaTg T TheeaTe ... 3

Local traders
T iR . .4

IChRREN
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Cooperatives

FEhNEE. .. 5
Abroad employment
ECHERISUIE AN
Bank loans
o e, .7
Others
1 ...97
E3.6.1 Other Specify
E3.7a Had you taken out a loan in the Yes If 0 go to next loans
recent years from Local lenders? 3.1 Ffs 0 WT 31T HUMHT ST,
TS BTCHHT AT TR HTE HeToHewaTE 0T No
fergwT 57 3.0
E3.7a.1 What is the amount of loan that
you had taken from Local lenders?
qUISS T A1g WETSHewae hid 0T fogses fortt ?
(wferm)
E3.7a.2 What is the interest rate charged
from local lenders? (%)
TR | AerSHesd o smeiet i &t 2 (%0)
E3.7a.3 What is the purpose of loan from
the local lenders?
T | HETSIHETE 0T fATh 329 % 817
E3.7b Had you taken out a loan in the Yes (®) ...1 If 0 go to next loans
recent years from Banks? No (9)...0 afe 0 7T 31T HUMHT ST,

TS BTetahT AYHT SFaTE 01 FAguent 57

E3.7b.1 What is the amount of loan that
you had taken from Banks?
TUTER ShaTE il K0T fIg Waehl © 2 (%for)
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E3.7b.2 What is the interest rate charged
from Banks? (%)
Ferae formt et w3 ? (%)

E3.7b.3 What is the purpose of loan from
the Banks?
Sfoharre ST feTet 3T o &7

E3.7c Had you taken out a loan in the
recent years from Cooperatives?

TS BT AYAT HEFRISTE 0T [ATWIH B ?

Yes (®) ...1
No (&) ...0

If 0 go to next loans
Ffs 0 WT 31T KUHT STTeE.

E3.7c.1 What is the amount of loan that
you had taken from Cooperatives?
TSR WIS HicT K0T foTg Wkl © ? (%fr)

E3.7c.2 What is the interest rate charged
from Cooperatives? (%)
gesRiene fom st a3 ? (%)

E3.7c.3 What is the purpose of loan from
the Cooperatives?

HEHIETE K0T AT 3230 o &I ?

E3.7d Had you taken out a loan in the
recent years from Micro-finance?
TSR BTl JHT AHeee 0T FAHeh © 2

Yes (®) ...1
No (&) ...0

If 0 go to next loans
afs 0 wT 31T K0T ST,

E3.7d.1 What is the amount of loan that
you had taken from Micro-finance?
TS HoEE it 0T feag Whl © 7 (%fr)

E3.7d.2 What is the interest rate charged
from Micro-finance? (%)

AEfedare fo s Fid © ? (%)

E3.7d.3 What is the purpose of loan from
the Micro-finance?
fereTe foreert Ut 3w 3 AP

E3.7e Had you taken out a loan in the

recent years from Saving-credit groups?

Yes (®) ...1

If 0 go to next loans
Ffs 0 9T 31T KU1 STTeE.
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TSR BT AT HHEEETE BT At 57

No (&) ...0

E3.7e.1 What is the amount of loan that
you had taken from Saving-credit groups?
qUTST HEee ToTush! SRUTh! T hid 7 (FfT)

E3.7e.2 What is the interest rate charged
from Saving-credit groups? (%)

aEewaTe ot st #d ® ? (%)

E3.7e.3 What is the purpose of loan from
the Saving-credit groups?

HHEae fITeh! H0ThT 32 o 17

E3.7f Had you taken out a loan in the
recent years from Others?
TUTERA BTRIehT JUAT ST 0T TATITH B ?

Yes (®) ...1
No (&) ...0

If 0 go to next loans
afe 0 wg 7t HomHT SRR

E3.7f.1. Other specify

I A % 7

E3.7f.2 What is the amount of loan that
you had taken from Others?
qUTER 3T eI foTTehT SEoTeht TohW hiar © 2(&f=T)

E3.7f.3 What is the interest rate charged
from Others? (%)
ST HiaquT A TS i & ? (%)

E3.7f.4 What is the purpose of loan from
the Others?
3T ST ToAThT SHOTehT 399 & &7

E3.8 Do you also provide loans to others?
(Tick only one)
qUIE 3TeeTs 9 w0 fiqges ? (TRer any foe eer)

Never (weed fe=) ... 1
Occasionally (Ffeet #ife fo=g)

.2
Regularly (Faf@ s f=g) ...3

E3.9a Have you received financial support
from Government?
TS TR AT TEAT TRSIHTH S ?

Yes (®) ...1
No (&) ...0

If 0 go to Next source
afe 0 7T 31! HiaHT STgEE.
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E3.9a.1 What is the amount of financial
support from Government? Amount (Rs)
RIS Hd AT Ted TR 3 ? (%)

E3.9a.2 What is the purpose of financial
support from Government?
THETS HAT(IF Tl feTdent 3e2 o & ?

E3.9b Have you received financial support | Yes () ...1 If 0 go to Next source
from Cooperatives? No (&) ...0 Iz 0 9T 31T T STTeE.
TS FEHRIEE A1 HETT TETHTH T 2

E3.9b.1 What is the amount of financial

support from Cooperatives? Amount (Rs)

TEHRISIE FHi HAT(IF Feam TRIAH B ? (%.)

E3.9b.2 What is the purpose financial

support from Cooperatives?

HEFIIaTE S Teant foaget 3eva & & ?

E3.9c Have you received financial support | Yes (®) ...1 If 0 go to Next source
from NGOs or other development projects? | No () ...0 afe 0 +7g 31! HiaHT STEE

qUTS AR GEAT a7 317 foaht® ASHEEE

3TII AN TSI B ?

E3.9b.1 What is the amount of financial
support from NGOs or other development
projects? Amount (Rs)

TR T a1 AT [hTe TSRS TH ST

Tk HTeRT TR Hid & ? (%)

E3.9b.2 What is the purpose financial
support from NGOs or other development
projects?

AT T I 1 T STRISHTESSITE ST SUsh!

STk TEAITeRT 32T 77

F. Market environments st sdraeT
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Questions Options Remarks
F1.1 Had you purchase a farm manure? Yes If 0 go to next Agri
AUISS TASTHT BTeohl AT et fohrg S0l & ? 5.1 inputs
No afg O 9T STRTaT STe
.0
F1.1a How did you purchase a farm Individually
manure? e e ... 1
T et T fehegyrelt ? Collectively in group
et L..2
Cooperative
TR AT ... 3
F1.2 Had you purchase an Inorganic Yes If 0 go to next Agri
fertilizer? g...1 inputs
TS TETF Wt Foheg WO B ? No e O 9 sTehien HY
#7..0 FCEEAT SgE
F1.2a How did you purchase an Inorganic | Individually
fertilizer? ferra w1
T TETAR et F foppvrlt 2 Collectively in group

T .2

Cooperative

T ATk ... 3
F1.3 Had you purchase a Chemical Yes If 0 go to next Agri
pesticide? g...1 inputs
qUTSCT TETATe foheATash fohe] Ul B ? No Ffe O Wq 37T HY AT
#..0 ST,
F1.3a How did you purchase a Chemical Individually
pesticide? i wqw L]

qUTS THTIe o el fohgrar 2

Collectively in group
w2
Cooperative

TEHRT AT ... 3
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F1.4 Had you purchase an Improved Yes If 0 go to next Agri

seed/seedlings? 3...1 inputs

AU TR sis-feorem fhmpaet © ? No afg 0 9 31ht Y Fgeaear
#..0 ST

F1.4a How did you purchase an Improved | Individually

seed/seedlings? fera w9 .. 1

T Gy sie-fors spardt fopmgvran 2 Collectively in group
et ... 2
Cooperative
TEHRRT AT ... 3
F1.5 Had you purchase or rent farm Yes If 0 go to next Agri
machinery (e.g., tractor ploughing, faw...1 inputs
harvester, etc.)? No afs 0 wT 31T FY FAICEEAT
quTEeT it A (S gy, e, T b AR | Ry L0 SR,
Ff) foreg vt & T forgean?
F1.5a How did you purchase or rent farm Individually
machinery (e.g., tractor ploughing, =t w1

harvester, etc.)?
qUTES B AT (SIS AT, S, 3T e Hie

Collectively in group

T .2

) et @ifte T ar e fogve? Cooperative
T AT ... 3
F1.4 Had you used technical services? Yes If 0 go to next F2
TUTERT ST T HedTes N6 7 sy ? w...1 Ffe 0 we stei F2 = sger
No
e .0
F1.4a How did you used technical Individually
services? ST w1
T Sfeferch HEalTes e ST T i ? Collectively in group

T .2

Cooperative
TERRT AT ... 3
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F2. How do you manage the labour supply
in your farm enterprises (i.e., cultivation of
legumes/vegetables)? Check all that apply.
IS SATHT Y s (31f, a1t TerpEl/awhT Bd)
AT A1 (FHER) O e e ? AT g |l
e

Family labour

urfaies sftes ... 1

labour exchange (parma in
Nepali)

w...2

wage labour (Jyaladari in
Nepali)

SAE. L3

Others

4...97

If 97 goto F2.1
afe 97 wu F2.1 =1 S,

F3 question should
shows only for selected
options

F3 wer == it
frercTesah! afit wm
RIS

)

F2.1 Other specify

F3.1 How many hours did you employ the Family labours in the last

season for vegetable or legume cultivation? [hours/season]
TR W ST, TR AT TSTIE! ST i HueT TREReh HeweTs FHIHAT TSy ?

[/

F3.2 How many hours did you employ the Labour exchange (parma in

Nepali) in the last season for vegetable or legume cultivation?

[hours/season]

TuERT Wit ST, TR AT TSTIET iRt T id =ver 96 Tv? [ser/fasm]

F3.3 How many hours did you employ the wage labour (Jyaladari in

Nepali) in the last season for vegetable or legume cultivation?

[hours/season]

e Wi ST, TR AT TSTE! ST i Suer Sarerrert Heigy sy ? [mrven/ ]

F3.4 How many hours did you employ the Others in the last season for

vegetable or legume cultivation? [hours/season]

U Wit ST, TR AT TSTIET TAHT il HUeT STEATE FHAT erTegl ? [soer/fasm]

F4. How do you sell farm products? (Select
all that apply)

Y 3eared Fat fosht Tes ? (A g7 g o
1)

Individually
fma L 1

Collectively in group
et ... 2

Cooperative
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Heshrt A ... 3

F5. Where was your target market to sell
the products in the early stages of
vegetable farming/legume
production/enterprises? (Select all that
apply)

T TSN/ AFRT Tt/ et Rt (gead)

TOTHT SATHT ITEEE oo qUTs et crstigeeea ? (@]
gt )

Local haat bazar
(vt B1e 79w 1
Trader

= L. .2
Collector
HeherTehat ... 3
Home delivery
o-u L4
Others

4...97

If 97 goto F5.1

afs 97 W F5.1 w1 Siger,

F5.1 Other specify

F6. Where do you sell your products
today?
qUTE S-S SATHT ST gl Shedg-a?

Local haat bazar
T B SN L 1
Trader

[ L. .2
Collector
Heherehat ... 3
Home delivery
B-TET L4
Others

¥...97

If 97 go to F6.1

afe 97w F6.1 w1 Srgem.

F6.1 Other Specify

F8. State the price received for the products
in relation to legume or vegetable farming.
(Rs/kg or express in local units)

TERTEY a1 WHRT Wften! Ieared forsht et ww g Sfea
T SeerE Ter| (%/%.5f ar v wwseE)
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F9. Who were the main customers? (Select
one or multiple options)

TUTEHT T TTEHEE I F0? (TH a7 R faaeTss oo
Hr)

General (broad range)

= g (J8q 3E) ... 1
Contract clients (e.g., hotels,
wholesalers

Frmia TereE (S g1, o
forskar) ...2

Intermediary
qeTEqaRd. . . 3

Others

I3...97

If 97 go to F9.1
afe 97 wu F9.1 =1 S,

F9.1 Other specify

F10. Who determines the prices? (Tick
multiple options if relevant)

SIRAT FEet et Tt 7 (| o
Fereren i)

You as a producer

T, IcqTeeheh! ®I9T 377%. .. 1
Wholesaler/retailers

1o/ fershar. .2

You set the price referencing

to previous day and negotiate
later (&< sifoeat fomet 2, fomm T

If 97 go to F10.1
afe 97 w F10.1 = sirger

g . ..3
Fixed-price
i e wweitar. . 4
Others
¥=...97

F10.1 Other specify

F11. Is there a price difference on the same | Yes

product if a man or woman is dealing on g5 ...1

the market? No

IS T T AT Al ST FHRER e §IE-D o, =27..0

T3 ITATEAHT T B 0 7
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F12. Are you familiar with the branding? Yes
qUTE F-eswT ifed gigo? g...1
No
&7 ...0
F13. Do you think that branding adds value | Yes
to your products? ams ... 1
qITSTE AT foh FIf-esel ScaaTehl Hed Jerss ? No
e ...0
F14 Is your product a niche item in your Yes IF1gotoFl14.1
market? & ... 1 afe 1w F14.1 = strger
qUTSeh! ITATE SISTRAT T forve] (i) % & ? No
g7..0
F14.1 If yes, why is it a niche product? Organic
afg & W, fF? a1

Specific variety or off-season
product
farfare faferemar ar sr-fosm SaameT ...2

Only grown by you
Hel A IeuTeT TH W, .. 3
There are specific customers

demanding your products

fafire TTEsREE B S HI S AT

e ...4
F15. Do you adopt a strategy for Sell in the stall If 97 go to F15.1
marketing/increasing sales of your w1 afs 97 wr F15.1 w1 Siger,

products? (Select one or multiple options)
qUTS ST IeqTERT HTehien/forshi sreraent enfir wHifa

AR 587 (T& a1 R faacuss BIgeH)

Telephone call
AP et ...2

SMS text to customers

TTeheedTs THUATY 93159 ... 3

home delivery
o-ur e .. .4
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Mobile App (e.g., Facebook)

AleTEd O & HEE ... 5

Traditional way ...6

TR ATeRTeT
Others
o= ...97
F15.1 Other specify
F16. Do you see competition in the Yes If 1 goto F17
market? ey ... 1 afe 1 wa F17 w1 Stgeiy,
TS st s G ? No
e ...0
F17. If yes, what is the number of Very low
competing producers in your market? Rw ... 1
Ife wfereret © o=, quréet semer gfeersf samewsER | ow
& w87 * ...2
Medium
awm L3
High
.4
Very high
Rafs...5
F18. Is your business seasonal, i.e., Yes If 1 goto F19
seasonal harvests of your farm products? g ... gfg 1w F19 A1 Srgerg
3 AUTSeh! sagETT et 2, Fufd quTseR! FY Seuted No
et sreft §17? #..0
F19. If yes, how long do you be doing < 2 months
business in a year? <zgfEr...1
afe rerETr W & W, TS e AT Hi e 2-4 months
ST TGS 7 R -y Hfgr ...2
5-7 months
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Yy - AfEr ...3

8-10 months

¢-%o AieT ... 4

>10 months

>%0 HfgdT ...5
F20. What is the post-harvest loss in the <5%...1
supply chain (e.g., transporting to market 5-10% ...2
and inappropriate packaging)? (% of total 11-20% ...3
quantity harvest) >20% ...4
HA ST (ST SSIRAT GaTHT T AT WIS 7T
Tt IeaTa fesehT AT i g7 ? (et W <4% ...%
FHARIY0) u-20% ...R

2% 0% ...3

>30% ...%
F21. Do you have cold storage for your Yes If 1 goto F22
farm produces (e.g., legumes and 3...1 afs 1 we F22 =1 sige|.
vegetables)? No
T FIY I (T, TS T RATIEE) WSO | 37 .0
it ice wiw/ e @ ?
F22. If yes, does this add value to selling Yes If 1 goto F23
your produces off-season? g...1 afs 1 we F23 =1 sige|.
A B W, TE TIEH ICTEEE ITh-FHsHHT 9=a1 T | No
qETS 57 1.0
F23. list the items that you put in cold
storage.
U e i/ FERATHT Te] Ut Teqess! gia
R
F24. Do you have difficulties in selling Yes If 1 go F25
products? 5.1 afe 1 s F25 1 SR,
TUTEATS ST ICATEHEE ST TR HEH B 7 No

153




F25. If yes, list the items that are difficult
to sell
A B ¥, = TRl B TEIEEH! el WJed,

G. Livelihood & changes

Sfifarent T afEds

G.1 State household association with organizations or groups

T AT HEEEHT HET JT HHEEEHT SUNENR T g
Questions s Options frecaes Remarks feurofies
G1.1a Are you a member of Cooperatives? | Yes ...l If 0 go to next groups
TS TEHTIET T TS ? T2 il o Y ST FEAT TR
No ...0
;..o
G1.1a.1 If yes, your position in the group
FaT e ¥, HTHI U8 Iocid THerd.
G1.1b Are you a member of Self-help Yes ...1 If 0 go to next groups
groups? T...2 7l o W STHT HEHT SR
T T WEH] A §IE? No ...0
..o
G1.1b.1 If yes, your position in the group
T TIE® W, ATH 18 3o THerq,
G1.1c Are you a member of Community Yes ...1 If 0 go to next groups
Forest users’ group? T...2 Tl o W ST FHEHT STTET
IS AR T Wl §IE? No...0
..o

G1.1c.1 If yes, your position in the group
7 §IED Y, HATHI T8 Ioohd T,
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G1.1d Are you a member of Elected local Yes ...1 If 0 go to next groups
government representative? T...2 o T IR HEAT T
qré Faffera werfear st ges? No ...0

;..o
G1.1d.1 If yes, your position in the group
T TIE® W, ATH! 98 e e,
G1.1e Are you a member of Political Yes ...1 If 0 go to next groups
party? T...2 Tl o W STHT FEHT STTET
T TS W A g No ...0

..o
G1.1e.1 If yes, your position in the group
T GIES W, HATHI 08 I TR,
G1.1f Are you a member of any other Yes ...1 If0gotoGl.2
groups or organizations? T... 2 Tal o 9y G1.2 wxen
TS 3% ) TE A1 H-HEAH HI GG 7 No ...0 SITER

;..o
G1.1f.1 Other specify
T TGS T HIE a1 HH-HEATR! AT 3eehd TR |
G1.1f.2 If yes, your position in the group
T TIE® W, ATH 78 3o THerq,
G1.2 Has affiliation to any of these been Yes ...1 Do not show if no in
productive for your enterprise? T... any of above
ST 4] T HeF-EEATHT S qUIhT SRS & | No ... 0
FTgaT TR © 7 B ..o
G1.3a Is your spouse a member of Yes ...1 If 0 go to next groups
Cooperatives? D .. T o WY AT FAT AR
TUTEHT ST/ 3wl Heshiien! 9ee gI50 7 No ...0

. .

G1.3a.1 If yes, your position in the group
T TR 3 F e TIED ?
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G1.3b Is your spouse a member of Self-
help groups?
qUTSERT 2/ il Tt Te! §a gES ?

Yes ...1
TR ..
No ...0

DD

If 0 go to next groups
T o T S T ST,

G1.3b.1 If yes, your position in the group

7 TS Y, I 08 Ieeid THE

G1.3c Is your spouse a member of

Community Forest users’ group?
TUTSHT ST/ 3wl ARt Sl 9§15 7

Yes ...1

DO

No ...0

{3z ...

If 0 go to next groups
T o T ST R SR

G1.3c.1 If yes, your position in the group
T GIES 9,3 I8 Iocid ey

G1.3d Is your spouse a member of Elected
local government representative?
qurgen! /st fFratfea wonfa sewfaft ses?

Yes ...1

=AY

D0t

If 0 go to next groups
a?ﬁ ° Wa:laﬁ A \5?‘ ~

G1.3d.1 If yes, your position in the group

T gIED W, 3T U8 e TR

G1.3e Is your spouse a member of Political | Yes ...1 If 0 go to next groups
party? S 7 o T Il HHEAT SR
qqsR Hfw/ ofercht Tt et weE geS? No ...0

G1.3e.1 If yes, your position in the group

7 BTG W, 3T U8 Joehd ey

G1.3f Is your spouse a member of any Yes ...1 If0gotoGl.2

other groups or organizations? TED .. 7 o wy G1.2 wewr
TUTEHT 3T/ 3welt 318 4 TS a1 Ho-TETh e No...0 STEE

D7 TR ..

G1.3f.1 Other specify

T TIE® W WHE AT HH-HEATH! 7 Ieehd T |

G1.1f.1 If yes, your position in the group
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7 TS Y, 3T 98 Ieeid e

G1.4a Is your in-laws a member of Yes ...1 If 0 go to next groups
Cooperatives? D .. T o U SR T TR
TEERT AT HEHT A e TIE ? No...0

G1l.4a.1 If yes, your position in the group

T TIG® W, 3T U8 e TR

G1.4b Is your in-laws a member of Self- Yes ...1 If 0 go to next groups
help groups? D .. el o W STHT HHEHT SR
TSR TG/ AT HEeh! HaH 5507 No ...0

G1.4b.1 If yes, your position in the group

I gIED W, 38T UE oo TRy

G1.4c Is your in-laws a member of Yes ...1 If 0 go to next groups
Community Forest users’ group? TED .. T o T IR FEAT e
ST WA T 0T T §IE 7 No ...0

G1.4c.1 If yes, your position in the group

7 EIE W, eI U8 Ieeid e

G1.4d Is your in-laws a member of Elected | Yes ...1 If 0 go to next groups
local government representative? SRS T o W ki HHEAT SR
TRt Wg/aE it st st ggge? No ...0

G1.4d.1 If yes, your position in the group

T TIG® W, 3T U8 e TR

G1.4e Is your in-laws a member of Yes ...1 If 0 go to next groups
Political party? RS T o T T FHEHT SR,
TSR TTG/EG TS Tfent Tae §Tg-07 No ...0

DS

G1.4e.1 If yes, your position in the group
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7 TS Y, 3T 98 Ieeid e

G1.4f Is your in-laws a member of any Yes ...1 If0gotoGLl.2

other groups or organizations? TED .. 7 o wu G1.2uweAr Sge™,
TS TG/ 3 Fl T 1 Ho-TeATh! He No ...0

D7 TR,

G1.4f.1 Other specify

7t TIES Y T[T AT HI-HETT AT I e |

G1.4f.1 If yes, your position in the group
FaT &S ¥, I8! U8 301 THeE.

G1.5a Is your other family members a
member of Cooperatives?
TUTEHT TIHETERT 1T HaH Heshiioh! Hae gI5-o 7

If 0 go to next groups
a?ﬁ ° Wa:laﬁ Al \5?‘ ~

G1.5a.1 If yes, your position in the group
7 GIES 9,3 U8 31l ey

G1.5b Is your other family members a
member of Self-help groups?
TUTSHT TIATRT 31T TEwT e Hiee! 9ee

NN ?

If 0 go to next groups
T o T ST T ST,

G1.5b.1 If yes, your position in the group
FaT IG5 ¥, I8! U8 Ioaid THeE.

G1.5c Is your other family members a
member of Community Forest users’

group?

TUTEHT THEATEHT 1T HEw HHRTII aohl Ha G170 7

Yes ...1
TS ..
No ...0

If 0 go to next groups
qa ° Waﬁﬁ D \')é ~

G1.5c.1 If yes, your position in the group
T TGS ¥, 3T U8 e TR,

G1.5d Is your other family members a
member of Elected local government

representative?

If 0 go to next groups
A o T SR AHEHT SR




qUTSEh! TEeh! 1 Hee affera et et

DN ?

-GS

G1.5d.1 If yes, your position in the group

7 §IES Y, I 08 Ieeid THE

G1.5e Is your other family members a Yes ...1 If 0 go to next groups
member of Political party? TED ... ¢ Tl o W STHT FEHT STTET
TSR THERERT 317 HEE TSHITeh dTeieh! Tae No .0
§Eo? ... ©
G1.5e.1 If yes, your position in the group
7 EIED W, 3T U8 Jeeid ey
G1.5f Is your other family members a Yes ...1 If0gotoGl.2
member of any other groups or TED ... ¢ 7 o wu G1.2uwem S,
organizations? No ...0
TSR TRARHT 3 GG 378 ol IS ol Hel-HeTeh! T, 0
e gIES 7
G1.5f.1 Other specify
T TGS T HIE a1 HH-HEATR! AT 3eehd T |
G1.5f.1 If yes, your position in the group
7 EIED W, T 08 Jeehd ey

G.2 Livelihood security and family future

SfiferepTaTS, FEaT T aiaEnT st
Questions s Options frecaes Remarks fewrofies
G2.1 Do you have insurance for the Crops ...1
following commodities? EISIEIS TR

TS STHT AT T RIS ST TIHTH S

?

Livestock ...2

ET LR
None ...98
... %¢
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(2.2 What is the enterprise’s
contribution (legume/vegetable
farming) to your household income?
TUTEHT TR-TEREHT et SFTFITHT Tl 31t Trerrer /
TERRT Gefteh! ATE Hfd  ?

<25%...1

000 wRTHAT L. ¢
25-49%...2

4% &t ¥’% @ ... R
50 -75% ...3

4o% @t Wu% wwmT ... 3
>75%. ...4

Wy % weeT I L. ¥

G2.3 How do you see your future
engagement in farming enterprises?
Y SHTHTIHT HTHT ST FET 3] T 7

Promising scope ...1

EINIECE IR

Subsistence level ...2

faferwom . R

Difficult for business survival ...3

SIIETT AT MRl ... 3

G2.4 Do you want your children to be
in the same enterprise?
TSR BRI-BI I &} ST T = =TeHT

5 ?

Yes ...1
B...8

No ...0
BT ... 0

If1goto G2.4.1
Far ¢ ww G2.4.1 wea
e

N} ~

G2.4.1 Reasons

T W % HITEE 17

G2.5 What are your main constraints
for enhancing vegetable
production/legume

production/enterprises?

A TSNET | TFR Tielt/ o Te1sT e

HHET

[araseE % & g7

Market access to your products ...1

TSI FFTHT T8, . %

Lack of improved technology ...2
fereftent & ... R

Irrigation ...3

= ... 3

Improved seeds and technology ...4
3q sfefieor T wfereft ... ¥

Fertilizers & pesticides ...5

Tergre T fohe s ... Y

Transportation ...6

If 97 goto G2.5.1
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RICRICEACCIC I

Access to finance ...7
TR SRR 95

Technical skills and knowledge ...8

Management skills ...9

sHgeT 31 .. R

Others ...97

AT ... R0

G2.5.1 Other Specify

H. Decision-making and workload distribution

faofer T YR foraor

Questions weE

Options fasrcuss

Remarks fewmfies

H1. Who makes the following
decisions?
AT T TohT FHTHEEHT R et e THE-s ?

Male does more
(gt &1@t 7). 1

Female does more
(wfeamer st ) L..2

Equally
distributed (=

&) ...0

H1.a. Crop selection
ST BT

H1.b. Purchasing of seeds
3 ofie fopt

H1.c. Purchasing of fertilizers
HeraTg foht

H1.d. Purchasing of pesticides
et/ fopeamere form

H1.e. Purchasing/renting machines or
tools (e.g., tractors, thresher)

A A ST (SR ganet, 9R) /e
ISE]
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H1.f. Renting and purchasing farm
land
/s srer fomfate

H1.g. Accessing loans
ERUARE]

H1.h. Marketing of produce
JeATGRT STSTRIHTOT

H1.i. Membership in a group (e.g.,
cooperative)
TIEHT HEwd o (SRed - weshi)

H2. How is the workload distributed
for the following activities?
TR FHTEE F A(G T ?

Male does more
(gevet 5@t 7). 1

Female does more
(witemer st 18) L..2

Equally
distributed (s

&) ...0

H2.a Household work (chores, care
work)
ST W (R T, S )

H2.b Child handling (education,
pickup & drop-off at school)
ATASTCTeRT SETE (ST YT, FHel ST TT3)

H2.c Land preparation
ERIBSCIERCES G

H2.d Seeding, weeding, earthing-up
et T, e

H2.e Application of

fertilizers/manuring
HERATE BT

H2.f Application of pesticides
Freareren forardt g

H2.g Harvesting (collecting, threshing)
STt I, M, Hehed T

H2.h Post-harvest activity (cleaning,

grading, packaging)
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e aw, o, G T (A, wrHe)

H2.i Marketing (purchasing inputs and

selling outputs)
FSTCAT IeATE o T Y Fumft formt

H2.j Livestock management (fodder
collection, feeding at stalls, milking,
etc.)

TR 1 (ST T3 TS, 39 g
afe)

H2.k Attending social activities (group
meetings, agricultural training, social
awareness, etc.)

AT AT et 9 o (W98 Soe, FY
wfreror, S A, )

H3.1a. How many hours per day, workload distributed for male in household chores? (Hours per day)
fam s =rver, qevet st w1 Tes ?

H3.1b. How many hours per day, workload distributed for male in Farm work? (Hours per day)
foemT it wveT, qevel WA~ HW TEs ?

H3.1c. How many hours per day, workload distributed for male in Livestock Farming? (Hours per day)
TaemT =it veT, qEel ORI I T 7

H3.1d. How many hours per day, workload distributed for male in Leisure and entertainment? (Hours

per day)
TEYHT TAIRT T i 50T FHE T ARSI G0 &0 7

H3.2a. How many hours per day, distributed for female in household chores? (Hours per day)
faem S Brver, wfeeret st M THEs ?

H3.2b. How many hours per day, workload distributed for female in Farm work? (Hours per day)
faemT s Bver, afeened Ta-ari w1 Tigo ?

H3.2c. How many hours per day, workload distributed for female in Livestock Farming? (Hours per

day)
famT S BrveT AfedTet TRIITeeR! 1 THES 2
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H3.2d. How many hours per day, workload distributed for female in Leisure and entertainment? (Hours

per day)

fEeTTes femmm i =ueT FEiE T ARSI §H W ?

H4. What is your workload Less than 25%
share in marketing activities? (25%vw=1 =9)....1

ST (S sareer fiers) s 25-50% ...2
quTgeR! et &ft s ? U-40% ...2
Over 50%(50%w=1 &) ...3

H5. Do you agree with the statement
“Social norms and values influence
the gender division of roles within a
household”? (Select one option)

" ATHTISTR Hod HIRIATC BT T AT
el AT SITSHTSHT T a1 Wt

FATSHT FEHd EIE-S 7 (U3 Aoy Br7eid)

Strongly Agree

o wewd ...5

Agree ..4

HeHa ... 4

Neutral

T eHa T IwERd ...3
Disagree

A ... 2
Strongly agree

ot sreEed ...

I. Perceptions about climate change in general

SAATY, TiEen! STHT ATHT T

1.1 Observations on impact of climate change

EREIRRICRE IR EICECCRICE]

Questions waEE

Options fasreaes

Remarks fewfies

/ erratic rainfall pattern?

5 ?

qqrseé @fe quem o1 afE dieTer TRt FU ST Gt

11.1 Have you heard of Occurrence of irregular | Yes (®) ...1

No (&) ...0

If 0 go to next impact
afe 0 1T 37T STt STge,

of irregular / erratic rainfall pattern?

11.1a Have you ever experienced Occurrence Yes (®) ...1
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qUTEE Shiecd Hfe THIHT o §fE Tl THT TR S No (&) ...

TWTH 7

11.2 Have you heard of Frequent observations | Yes (®) ... If 0 go to next impact
of extreme temperatures? No (&) ... afe 0 7T 31T THTEHT ST,

TUTSS TR TTed GHIAT TTIHH, SR TS MU TR

FRHAT G HTH 57

11.2a Have you ever experienced Frequent
observations of extreme temperatures?

TS ST TTeTd HHEHT ATT5RH SR eeS U ST9a

T B7?

Yes (®) ...
No (&) ...

11.3 Have you heard of Shift in crop planting
dates?
AUTSS Tt T HHT STEI-TFBTET FLhT THHAT G wuah! 7

Yes (®) ...
No (&) ...

If 0 go to next impact
afe 0 w1g 7t TTEHT SR,

11.3a Have you ever experienced Shift in crop
planting dates?
AU hieed Tt T T ST -TRBTE TR ST

TINTH B7?

Yes (®) ...
No (&) ...

11.4 Have you heard of Changes in crop
rotation?
TSR STATITAT AT STelt T TR G HTeh! 7

Yes (®) ...
No (&) ...

If 0 go to next impact
Ffe 0 9T 31! TwTamT SRR

11.4a Have you ever experienced Changes in
crop rotation?
TS e STTATAT THAT STt U T 2

Yes (®) ...
No (&) ...

11.5 Have you heard of Unforeseen incidence
of pest and diseases over the last 5 years?
TS UfSear U THAT gfee Shiged THIeeh!, Ta@en! i T

TTEERT FAT g WTH B2

Yes (®) ...
No (&) ...

If 0 go to next impact
Ffe 0 WT 1! TTET SR,

11.5a Have you ever experienced Unforeseen
incidence of pest and diseases over the last 5

years?

Yes (®) ...
No (&) ...
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qurser farra u o ufeetr wived TEEw, TeEH FRT T
TITEEhT AT TR B7

1.2 Adoption of climate change adaptation / resilience strategies

Seray o STgeEer [ TorHifaeE F s

Questions wres Options Remarks fewofies
[EETEiSS

12.1 Have you visited government and non-government offices | Yes ()

to get information on the impacts of climate change and 1

mitigation/adaptation measures? No ()

TS ATy TRadeR! ST T Eeh! =TT/ STeeen! SUes ai STHeaR] 0

o Tt T RO SFATCRIEEHT ST 37

12.2 Have you already started adopting climate change Yes (®)

adaptation initiatives in the locality (e.g., community forest, 1

agroforestry)? No ()

qUTS AT THEeh! ST T el =TT/ STheehl IUes T &Rt 0

(STear: wTETRIE 3, FHiV-a) ST ATTHa T 37

12.3 Have you ever participated in climate change adaptation Yes (®)

initiatives? 1

AT Shited STerelT] TREd-ehT STl T e2fiehl =f-Tohvl/ ST{erTohl, Teet/HHesdl | No ()

T fogve 57 .0
12.4 Have you attended training and awareness programs Yes (®)
relating to climate change and climate change 1
adaptation/mitigation? No (3)
TSN ST, W T ST W ST SRR i e e |
AR T FIeT FTRIFHEERHT AT FAg et 572
12.5 Have you received financial or in-kind support to reduce Yes (®)
the effects of climate change (e.g., insurance, subsidy, 1
employment)? No (&)
.0
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TSTIHY) 6 T 7

TS ATy TadeRT SHIEE® e T 3711 a1 371 weanT (Sd: i, 31em,

J. Access to improved technology

31 Sfafemr w5

J.1 Access to technology

Questions s Options Remarks feurofies
[EEIRSS

J1.1a Have you heard of digital technology intended for Yes ...1 If 0 go next technology

financial management (mobile wallets or banking)? T2 7l o T ¥ 7Rl ferferen

qqrEet femeifeharer farcrsehrerntit s g fefsreat sfaferdt st gg wesht | o EISGIE

B ? (A aie AT Al sihs) B ... 0

J1.1b Have you seen digital technology intended for Yes ...1

financial management (mobile wallets or banking)? T... 2

quTSel FeaTaTfeRarer e ehianTtil SRnT g fefted wfarfer Segwuent © ? No ...0

(eSS aTeie AT Wi Sfhs) ... 0

J1.1c Have you ever used digital technology intended for Yes ...1

financial management (mobile wallets or banking)? T... 2

quTse feemaehaer fiereshienfi se g fefreet sfafte s wwe 3?7 | No ...0

(eSS aTeie AT Wi Sfhs) ... 0

J1.2a Have you heard of digital platform for finding market | Yes ...1 If 0 go next technology

information (e.g., input and output prices)? T...2 o 7 w1 3R sferferm

TS SFSTREh! SR fol Teforeet Areasht snor g weahl 57 (@@ 3T | No ...0 SR,

forsht ) FT...0

J1.2b Have you seen digital platform for finding market Yes ...1

information (e.g., input and output prices)? T...2

qUTSE ST SR fol Teforeet Arem Sy woshl © ?2(WfE qea T fosht No ...0

) FT...0
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J1.2c Have you ever used digital platform for finding Yes ...

market information (e.g., input and output prices)? 3.

qaTSCT SSTReh! ST fo fefsreat Aemsht o Tiwee 87 (T qea T No .

[EETR:2)) 2

J1.3.1a Have you heard of Improved seeds/seedlings Yes If 0 go next technology
technologies to produce vegetables/legumes/wintergreen? | .. 7t o B o ST e
qUTEeTS! TR/ T TSHIEY sttt I~ fi3asH No . STEE

ST HTTerhT SNAT Grgwueh! 7 2

J1.3.1b Have you seen Improved seeds/seedlings Yes

technologies to produce vegetables/legumes/wintergreen? | s ..

TS AR/ ST TSTIET STetieh! 3=1d sif3siioe No .

Jeare Sifafy SegHe 37 B ...

J1.3.1c Have you ever used Improved seeds/seedlings Yes

technologies to produce vegetables/legumes/wintergreen? | s ..

TS AR/ ST TSTIET STetieh! 3=1d sif3siioe No .

SeATE HfTer ST T 572 2

J1.3.2a Have you heard of Farm machineries for seeding, Yes If 0 go next technology
planting seedlings, harvesting, etc. technologies to produce | = .. 7t o T W 37T foarefieT
vegetables/legumes/wintergreen? No . ST,

TS TN/ ITT ST STefiehl BT, MSHT HTET FHTHh! AT ST B o

HE-ATEEeh! THT ] T 37

J1.3.2b Have you seen Farm machineries for seeding, Yes

planting seedlings, harvesting, etc. technologies to produce | ® ..
vegetables/legumes/wintergreen? No .

TS TR/ ITA ST SIefiehl BT, MSHe ST FHTHb! AT TATEH .

HH-TTEE I TTH 7

J1.3.2c Have you ever used Farm machineries for seeding, | Yes

planting seedlings, harvesting, etc. technologies to produce | ® ..
vegetables/legumes/wintergreen? No .

qUTER qehT/ 3T TSNS ATl T, TSHA ST FHTehl AT TATE ..

- ST T 37
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Mobile Banking ...3
HiaTSe ShE ... 3

Bank transfer ...4

J1.3.3a Have you heard of Drip irrigation technologies to Yes If 0 go next technology
produce vegetables/legumes/wintergreen? T2 7l o T w1 TR et
TUIES TFRY 3Tt TS STeoh! THT 2T E=Tssh SRR SET g No .0 SR
ITH 37 B ... 0
J1.3.3b Have you seen Drip irrigation technologies to Yes
produce vegetables/legumes/wintergreen? T... 8
TSR T/ ITCT SIS STcfiehl TAHT 27T H=Tgeh! ST U &9 | No ...0
B? ... o0
J1.3.3c Have you ever used Drip irrigation technologiesto | Yes
produce vegetables/legumes/wintergreen? T...2
TUTER TR/ ITeT SIS ATcfiehl TIAHT 2T Hi=Tgeh! ST T 57 No ...0
J1.4. How do you carry out financial transactions | Cash ...1 If9gotoJi4.l
while buying farm inputs or selling outputs? EUCENNE Fat & & v J1.4.1 wr SR,
qUTSCH SHTY Hrawell FHAR F ATEATE TH5o ? Cheque ...2
EET

S TR .. ¥
Others ...97
HT ... RY

J1.4.1 Other specify

J1.5 Have you received any training on the usage | Yes ...1

of mobile app-based technology? T...%

TG NS T AT T 5 ifer gt 57 No ...0
;..o

J.2 Access to smartphones

Te—
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Questions waEs Options freeres Remarks fewrofiee
J2.1 Do you have a phone? Yes ...1 If 1gotoJ2.2and J2.3
TUIEET B B ? T...2 It ¢ e J2.2 Tegew J2.3
No ...0
..o
J2.2 If yes, what kind of phone is it? Basic ...1
Tt B 9 FE THRH D ? T LY
Smart ...2
W LR
J2.3 What is the average amount spent for
a mobile phone in a month [Rs]
T WG, BIAHT ST i € T TS ?
J2.4 Does anyone in the family own a Yes ...1 If 1 gotoJ2.5and J2.6
smartphone? T .8 7t ¢ W J2.5 1J2.6 SR
TSR TIETHT FHETT TTE B B ? No ...0
;..o
J2.5 Do you have access to a smart phone | Yes ...1
within family? ey ...l
qUTEeRT TR i WO W B, AU FERT 8T | No L0
g7 e ...0

J2.6 How long have you or your family
owned a smartphone? In months.
TS 3T qUTShT THAT IS B ST TTEHT St

o wAr? (wfeamn)

Show only 1inJ2.5or 2
inJ2.2

J2.5 A arJ2.2 wr g
HT ST

J2.7. Why did you select the existing
mobile network provider? (Select all
relevant options)

AU BTt TATHE] Wi ferm/eaiieh vt 3 ot
Tsq 7 (ST SaTRe Usgere)

Reliable network quality ...1
wdet Jgde ... ¢

Cheaper ...2

TET W ... R

Only the selected provider

available ...3

7% foepeq a9 ... 3

If 97 goto J2.7.1
T3t ] We J2.7.1 A Shger
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Family and/or friends use the

same provider ...4

TRE o7 grefied =reeT W ... ¥
Other ...97

I ... R
J2.7.1 Other specify
J2.8 Do you have an internet connection? | Yes...1 If 1gotoJ2.9
TUTSET §720 Ghorem o ? ... It ¢ Mg J2.9 1 SR,
No ...0
..o

J2.9 What is your main source of internet

Broadband/Wi-Fi ...1

If 97 go t0 J2.9.1

connection? HIGA< AT ATHE ... % 7t ] we J2.9.1 7 S,

TR $eTiehl T EH & a7 Mobile data ...2
AT 2T ... R
Other ...97
FA ... R

J2.9.1 Other specify

T GRS,

J2.10 Is the quality of the network good Yes ...1

enough for mobile or smart phone TD ... ¢

applications? No ...0

$ETH] TN/ TS, AITSA Te® ST 7 qaid 27 o

7

J2.11 Where do you get a good mobile
network?

THT FATTfe/ TSt $2Tie ST T &l SIS ?
(Select multiple options if available at all

locations)
(T =21 G S7aT% WY B Ter )

Right at my home/farm ...1\
... 8

Walking distance of 5- 15
mins ....2

et u e gy fime ... 2
Walking distance of 30-60

mins ....3

et 30 qE g0 AT ... 3
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More than 1 hour .. .4
8 guT et e f&=T ... ¥

J2.12. What are the tasks you do with

using a mobile phone? (Select all that

apply)
TS TS ¥ ¥ T e win we? (freE

T T BAR TR )

Make a phone call ...1
BET LY

Send a message ...2
TS 9STSA... R

Read the news ...3
THER 9., 3

Watch videos ...4
fafe st ... ¥

Listen to Music ...5
MagT ... 4

Social Media (Facebook, You-
Tube) ...6

HTTTSIeh F=siter Temeq Facebook,

You-Tube) ... &
Do calculations ...7
fea@ T L.

Others ...97
IR0

If 97 go to J2.12.1

J2.12.1 Other Specify

J2.13 How do mobile phones help you
obtain information on farming practices
and markets?

(Select one or multiple options)

HETSETh! SANTETE TUISATS HTY T STERT AT et
IS FE 7Ed g ?(TH a1 TG A T, )

Timely information ...1
FHIHT STHhRT 9T ... 2
Increase market access ...2
FSRAT 95 T ... R

Better prices for products
increase yield ...3

RG] THT H U .. 3

Adopt good agricultural

practices ...4

If 97 go t0 J2.13.1
I3t ] Wy J2.13.1 = Srger,
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THT Y AR ML ... ¥

Others ...97
I ... R0
J2.13.1 Other specify
J2.14 How much time do you spend in
average in using your mobile phone on a
daily basis? Inscribe number in minutes.
e Hremde Wi Ff e W e ?
J2.15 Have you used any app specific to Yes ...1
agriculture? T... 8
TS T G F T AT T 7 No ...0
B ... 0

J2.16 What are the constraints in using
agriculture information Apps? (Select one
or multiple options)

qUTE Y Traf-eId T TeTaT h-ohd] THEITh]
AT TT?
(= a1 s et et BAI TR

Unwillingness ...1

AT L 8

No access to a suitable phone
22

ST B THTHS ... R

Lack of money to top up the

phone ...3

Hiemger euaTa/frast 7 dEThT ey
.3

Lack of knowledge about
Apps usage ...4

¥

Unable to read and text
messages ...5

UG T T TEHRRIA ... Y

Lack of appropriate App ...6
39T [T AV ... &

Poor internet connection ...7

If 97 goto J2.16.1

7t Qo W J2.16.1 = sgeE
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ORI §7eTTE T ...
Others ...97
I ... %0
J2.16.1 Other Specify
J2.17 Do you intend to use agriculture Yes ...1
information apps in the future? T... 8
e, HY T T 0T T 6 7?7 No ...0
B ...0
J2.18 Are you willing to receive training | Yes ...1
on the use of agriculture information apps | 5 ... ¢
in the future? No ...0
Y grarelt vo e 7 e afem fom sge 3 o
TED?
J2.19 Do you perceive mobile phonesas | Yes ...1
useful in obtaining information? D L8
TATSETS T TS HIsTSe B T3 Hie "1™ & Sl [ N ()
aw? AR, o
J2.20 Do you agree “quality internet Yes ...1
services will improve productivity in your | /s ... ¢
enterprise?” No ...0
THT $2THCH! T AUTEH! AR 5G8 9= D 7 | i, o
J2.21 Do you agree with the following | Strongly Agree Neutral Disagree | Strongly
statements? Tick one for each Agree ...5 | .. 4wem | ...3 2 Disagree
statement. TEREE |5y z= (7 swEeag |1
et fawsht O IS Hideh! Tend gIEo 7 .4 TEHa T R ThaH
T3 Tohehl QTN UST ST B e | STHE) .. SRR B
3 o3

J2.21.1 In the future, | intend to use or

continue using agricultural information

apps.
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7 TR 9 Y T T T e a1 ™
=T B

J2.21.2 1 will try to utilize agriculture
information apps that provide me with

useful information in my daily life
H T ARG SRR fa i araeelt g 3w

i 7 et g |

J2.21.3 I will utilize agriculture

information apps frequently.
7 FY T T7 9 T |

J2.21.4 People whose opinions are
important to me would want me to use
agriculture information apps.

TS Hews Gaa fod sahiew, ol iy araelt o
TNT T S e |

J2.21.5 Agriculture advice received

through mobile phones is useful.
HISTSeToh! HTEAWSTE UTgH iy SR SwY & |

J2.21.6 Using mobile phone apps help
in increasing my productivity.
HIeTSel THehT SRR BT Sesot! SeTe Had e |

J2.21.7 Generally, it is easy for me to
learn to use mobile phone apps
AT, TeTSe U0 Ferre/ e aars afste 3

s |

K. Impact of COVID-19 pandemic

COVID-19 wemret sl

Questions (y=eE)

Options( freseazs)

Remarks (fewmfizs)
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K1. Did you or members of your family Yes ...1

infected by COVID-19? T ...... 1

qUTE AT qUeRT giame seeree COVID-19 are No ...0

AGIH g ? .0

K2. Did the COVID-19 pandemic affect Yes ...1 If 0 go to K5

your farm enterprises? (Vegetable farming T 1 afe 0 wg K5 =t e,
and marketing, legume production and No ...0

marketing) .0

COVID-19 #emriet qursen! iy saeremes (qehrt
St T SR, TSRS ScATa qT ST T
Ti?

K3. What did you do with your vegetable
production/legume production/running
enterprise since the pandemic? (Select one

or multiple options).

qATS ST THRT eare / 3Tt TSnet Sedrer /aferaant
=geErE, COVID-19 = wremit Hg g o i
?( T a1 R fheres w7 TieM)|

Completely stopped
production /closed enterprise
I IOF FOHT 9/ e &) ... 1
Halt production during
lockdown and resumed

afterwards (erersmr 3care
Terfes O: game i) .2
Downscaled

production/enterprise

(coerwma/Seae werswa ). .. 3

Ran as usual

(@ s =) L. .4

Expanded
production/enterprise (scre/

EEE §eN) ...5

K4. Have your farm businesses been
impacted by COVID-19? (Select one option)
qurEsh! @t s COVID-19 su wfaa soent

3?( v foshew BEH)

Constant ...0

(srofer =+) (se=)

Increased ..

.1 | Decreased ...-1

(erz)

K4.1 Labour supply (s 7 a1 s 37arer)
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K4.2 Availability of agri-inputs (¥
TTafieRl SUeTsY)

K4.3 Market access (SSmaes T @ 3Tae)

K4.4 Household work (st =m)

K4.5 Farm production (f¥ 3wre)

K4.6 Farm profit (St sreememe )

K5.1 What was the impact on MALE
workload for distribution in the following
activities during COVID-19?

COVID-19 = gwmr i sesdt qeven! e
el @l?

Constant ...0
(feer)

Increased ...1

(wre1)

Decreased ...-1

(Frz)

2

K5.1a Housework (st =mm)

K5.1b Children care (srefferserr 2=me)

K5.1c Land preparation (5= siftm @=sir)

K5.1d Intercropping (weeding, planting)
(areft T, Trede )

K5.1e Harvesting of farm produce
(aeft =red, firms)

K5.1f Marketing of farm produce
(Ffy ScaraTart ATHEE [aTTieRToT)

K5.2 What was the impact on FEMALE
workload for distribution in the following
activities during COVID-19?

COVID-19 = gramr 4+ shreeaT digemen! e
e @i?

Constant ...0
(feer)

Increased ...1
(sre=r)

Decreased ...-1
(sr)

K5.2a Housework (srrrt m)

K5.2b Children care (sreferemr 2=me)

K5.2c Land preparation (5= siftm @=sir)
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K5.2d Intercropping (weeding, planting)

(areh e, Tireiver )

K5.2e Harvesting of farm produce
(st wred, fimme)

K5.2f Marketing of farm produce

(T Seomeent ATHfeE / STTERT)

K6. List all types of support received
to mitigate the effects of COVID-19,
if any:

COVID-19 =t TsTee® 7 T+ I8 9UH 9
THREH HEANTE® I

Quick relief

TEd... 1

Seeds/fertilizers
Hfisfaa ...2

Soft loan
g e ®&01...3

Interest rebate

s 2.4

Loan restructuring
T GG .5

Input supply — plastic tunnels, tools

wATfeeeh A, YT ...6

Technical services
iferferes emes. .. 7

Government, projects

TR, TSRS 98arT. .. 8
Cooperatives

HeFHiewaTe weanT. .9
Others

I=...97

Notatall ...0

afe of o .0

If 97 go to K6.1(afs 97
& w K6.1 w1 sgeg

K6.1 Other Specify

End note (IF ANY)
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TUTEAT 3T e T B ?

GPS (iee)

Thank you for your participation in the interview
FTIATATHT qUTShT TERTATT TIRT g=TaTal
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